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PROGRAM INFORMATION 

 

Program Name and Degree Awarded: Business Administration - BA 

 

Duration of Studies: 4 Years (8 semesters)  

 

Total Credits / ECTS: 124 Credits / 240 ECTS 

 

Language of Instruction: English 

 

Mission and Vision: 

Mission:  

 Provide students with the knowledge and skills to be the future global business leaders, 

aware of the changes in real business life 

 Educate the students with a comprehensive business education to make them fit for the 

challenges of the future work environment 

 Give the students the benefits of up-to-date research-based expertise 

 Encourage students to take part in collaborative works in a multicultural environment 

 Create an enduring educational value for the students, alumni, business, and academic 

communities we serve 

Vision: 

The Business Department aspires to be a leading hub of innovative business education, 

recognized globally for shaping responsible, adaptable, and visionary leaders who drive 

sustainable growth, foster collaboration across cultures, and contribute meaningfully to business 

and society. 

 

Program Objectives: 

The Business Administration program aims to: 

 Equip students with a strong foundation in business theory and practice, enabling them to 

succeed in diverse professional environments. 

 Foster critical thinking, problem-solving, and decision-making skills necessary for 

effective leadership and management. 

 Develop graduates who are adaptable to technological, economic, and social changes in 

global business environments. 

 Promote ethical awareness, social responsibility, and sustainability in business decision-

making. 

 Prepare students to communicate effectively and work collaboratively in multicultural 

and multidisciplinary teams. 

 Encourage an entrepreneurial mindset, innovation, and lifelong learning to enhance 

personal and professional growth. 

 Build connections between academic learning and real-world practice through research, 

projects, and industry engagement. 

 

Program Learning Outcomes: 



1.  Enhance effective decision-making, critical thinking skills, and improve analytic 

techniques 

2. Demonstrate ability for team-working, collaboration, and leadership 

3. Understand social, economic, and legal issues both within local and global environments 

4. Speak and use English for professional purposes 

5. Understand and evaluate ethical issues and situations 

6. Critically evaluate, analyze, and interpret information to solve problems and make 

business decisions 

7. Understand the external forces that impact business decisions and be familiar with the 

contemporary business problems, understand their universal and societal impacts 

8. Apply theoretical knowledge of business and management to practice 

9. Understand business concepts related to marketing, management, human resource 

management, accounting, finance, production operations management, and information 

technology 

10. Understand business concepts related to workforce and customer diversity in 

international business 

11. Act independently in the business world with the help of the knowledge acquired 

12. Encourage entrepreneurship, innovations, and sustainability in the business environment 

 

Curriculum 

 

1-3-5-7 SEMESTERS 

COURSE 

CODE 
COURSE NAME CREDIT ECTS 

TYPE OF 

COURSE 

COMN109 MATHEMATICS (3-0-0)3 5 ZORUNLU 

COMN107 ECONOMICS (3-0-0)3 6 ZORUNLU 

UFLE01 
FOREIGN LANGUAGE ELECTIVE I 

(ENGLISH) 
(3-0-0)3 3 SEÇMELİ 

COMN117 
INTRODUCTION TO SOCIAL 

SCIENCES 
(3-0-0)3 6 ZORUNLU 

UTEC01 UNIVERSITY ELECTIVE I (3-0-0)3 5 SEÇMELİ 

COMN104 PSYCHOLOGY (3-0-0)3 5 ZORUNLU 

          

BFIN201 FINANCIAL ACCOUNTING I (3-0-0)3 6 ZORUNLU 

BUSN205 PRINCIPLES OF MANAGEMENT (3-0-0)3 6 ZORUNLU 

COMN221 
MATHEMATICS FOR SOCIAL AND 

APPLIED SCIENCES 
(3-0-0)3 6 ZORUNLU 

COMN223 MACROECONOMICS (3-0-0)3 6 ZORUNLU 

COMN253 STATISTICS (3-0-0)3 6 ZORUNLU 

          

BFIN303 CORPORATE ACCOUNTING (3-0-0)3 6 ZORUNLU 

BUSN303 PRODUCTION MANAGEMENT (3-0-0)3 6 ZORUNLU 

BUSN351 
SUSTAINABLE DEVELOPMENT 

AND GROWTH 
(3-0-0)3 6 ZORUNLU 



BFIN301 BUSINESS FINANCE (3-0-0)3 6 ZORUNLU 

BUSN301 PRINCIPLES OF MARKETING (3-0-0)3 6 ZORUNLU 

          

BUSN300 INTERNSHIP (0-1-0)0 1 ZORUNLU 

BUSN405 INTERNATIONAL BUSINESS (3-0-0)3 6 ZORUNLU 

BUSN461 
STRATEGIC PLANNING AND 

MANAGEMENT 
(3-0-0)3 5 ZORUNLU 

BSEL01 TECHNICAL ELECTIVE I (3-0-0)3 6 SEÇMELİ 

BSEL02 TECHNICAL ELECTIVE II (3-0-0)3 6 SEÇMELİ 

BSEL03 TECHNICAL ELECTIVE III (3-0-0)3 6 SEÇMELİ 

2-4-6-8 SEMESTERS 

COURSE 

CODE 
COURSE NAME CREDIT ECTS 

TYPE OF 

COURSE 

BUSN102 INTRODUCTION TO BUSINESS (3-0-0)3 7 ZORUNLU 

COMN120 PRINCIPLES OF LAW (3-0-0)3 6 ZORUNLU 

UFRC01 UNIVERSITY ELECTIVE I (3-0-0)3 4 SEÇMELİ 

COMN204 ETHICS IN PROFESSION (3-0-0)3 5 ZORUNLU 

UFLE02 
FOREIGN LANGUAGE ELECTIVE II 

(ENGLISH) 
(3-0-0)3 3 SEÇMELİ 

COMN115 SOCIOLOGY (3-0-0)3 5 ZORUNLU 

          

BFIN202 FINANCIAL ACCOUNTING II (3-0-0)3 6 ZORUNLU 

BUSN206 ORGANIZATIONAL BEHAVIOUR (3-0-0)3 6 ZORUNLU 

BUSN208 BUSINESS COMMUNICATION (3-0-0)3 6 ZORUNLU 

BUSN210 FINANCIAL MANAGEMENT (3-0-0)3 6 ZORUNLU 

UHTC02 TURKISH (2-0-0)2 2 SEÇMELİ 

UFRC02 UNIVERSITY ELECTIVE II (3-0-0)3 4 SEÇMELİ 

          

BFIN302 COST ACCOUNTING (3-0-0)3 5 ZORUNLU 

BUSN304 
HUMAN RESOURCES 

MANAGEMENT 
(3-0-0)3 6 ZORUNLU 

BUSN356 ENTREPRENEURSHIP (3-0-0)3 6 ZORUNLU 

COMN352 RESEARCH METHODS (3-0-0)3 6 ZORUNLU 

BUSN306 MARKETING MANAGEMENT (3-0-0)3 5 ZORUNLU 

UHTC01 HISTORY (2-0-0)2 2 SEÇMELİ 

          

BUSN420 RESEARCH PROJECT (3-0-0)3 6 ZORUNLU 

BSEL04 TECHNICAL ELECTIVE IV (3-0-0)3 6 SEÇMELİ 

BSEL05 TECHNICAL ELECTIVE V (3-0-0)3 6 SEÇMELİ 

BSEL06 TECHNICAL ELECTIVE VI (3-0-0)3 6 SEÇMELİ 

MISY404 MANAGEMENT INFORMATION (3-0-0)3 6 ZORUNLU 



T A L

ACCT303/BFIN 

303
Compulsory 3 0 3 6

Prerequisite

Course Lecturer

E-mail

Phone

Teaching 

Assistant(s)

Catalogue 

Description

Course

Objectives

1

2

3.

WEEK Reference No - Section

Week 1 1. Chapter 7

Week 2 1. Chapter 10

Week 3 1. Chapter 10

Week 4 1. Chapter 11

Week 5 1. Chapter 11

Week 6

Week 7

Week 8

Week 9 1. Chapter 11

Week 10 1. Chapter 12

Week 11 1. Chapter 12

Week 12 1. Chapter 12

Week 13 1. Chapter 14

Week 14 3. Chapter 1

Week 15

Week 16

Evaluation Tool Quantity
Weight in

Total (%)

Weight in

Semester Evaluation (%)

Final Exam 1 50

Midterm(s) 1 40

Quiz 1 10

Project(s)

Homework(s)

Laboratory

Quiz(zes)

English

Evaluation Tool Student Workload Hours Quantity Student Workload Hours
Theoretical 

Hours
13*3= 39 1 1.0

Midterm Exam 1.0 1 1.5

Self Study MT 35 1 35

Laboratory 13 13*4= 52

Atelier 1 15.0

Field Study

Quiz

50 179.5

5.98 ≅  6

Stockholders' Equity: Paid-In Capital

10.12.2025

24.12.2025 Bank Accounting  and Financial Statement Analysis for Banks

Textbooks

and/or

References Choudhry, M. (2022) John Wiley and Sons, 2nd Edition 2022

Date

8.10.2025

Cash

B.E. Needles, T.H. Poweas, Financial Accounting, Houghton Mifflin, 9th Edition, 2007

Course Code

3 -11.01.2026

Stockholders' Equity: Paid-In Capital

24.9.2025

29.10.2025

Williams, Haks, Bettner & Carcello, Financial Accounting, McGraw-Hill, 20th Edition, 2024

ECTSCourse Type

Office Hours 

Schedule

"Business"

2608

Assist. Prof. Dr. Berna Serener

2025-2026  Fall Semester

LO.3: To understand corporate accounting process

Learning 

Outcomes

Weekly 

Course Course Name

Corporate Accounting

Recommended ECTS Credit (Total Hours/30):

To be announced

Stockholders' Equity: Paid-In Capital

Revision

Semester Evaluation

15.10.2025

17.12.2025

31.12.2025

Financial Statement Analysis

Revision

BFIN201 and BFIN202

Credits

bserener@eul.edu.tr
Office / Room 

No

Phone

Wednesday 9:00 - 11:50 am in 

AS117

TOPICS

Monday 12:00- 16:50pm;                              Tuesday 

13:00 - 13:50 pm; Wednesday 12:00 - 15:50 pm ; 

Thursday 13:00 - 14:50 pm

The course focuses on development and managing of accounting concepts related to company affairs viz. Formation, Management 

Dividend policies, financial management transactions, managing different shares viz. Promoters share and equity shares etc. The course 

provides detailed insights on the accounting aspects of managing a company.           

LO.4: To develop skills to analyze and interpret corporate financial statements

26.11.2025

LO.1: To understand detailed insights on the accounting aspects of a managing a company

Mid-term Exam- No class

19.11.2025

The course focuses on development and managing of accounting concepts related to company. Formation, management, dividend  

policies, financial anagement, transactions, managing different shares . Promoters shares and equity shares etc.                                                                

The course provides detailed insights on the accounting aspects of managing a company.

22.10.2025

Liabilities

1.10.2025

ECTS Evaluation

Evaluation

Tools

3.12.2025

Language of Instruction:

3 - 11.01.2026

Holiday

Date

8 - 16.11.2025

Final Exam- No class

EUROPEAN UNIVERSITY OF LEFKE- "Faculty of Economics & Administrative Sciences"

FEAS # 8

 Weekly Time Schedule

SYLLABUS

5.11.2025

Liabilities

LO.2: To understand and learn cash management analysis

Prerequisite to

12.11.2025

Self Study Final

Income and Changes in Retained Earnings

Income and Changes in Retained Earnings

Income and Changes in Retained Earnings

TOTAL : 

Final Exam

Self-study Quiz

Presentation

1

Self Study

13

Quantity Evaluation Tool

Self-study

Quiz

1

 

mailto:bserener@eul.edu.tr#


T A L

ACT201/BFIN201

/ HLMN201
Compulsory 3 3 6

Prerequisite

Language of 

Instruction
Course 

Lecturer
E-mail

Phone

Teaching 

Assistant(s)

E-mail 6

Catalog 

Descriptions

Learning 

Outcomes

Course

Objectives

1.

2.

WEEK Reference No - Section

WEEK 1 Chapter 1

WEEK2 Chapter 1

WEEK 3 Basic Financial Statements Chapter 2

WEEK 4 Solving Exercises and Problems Chapter 2

WEEK 5 Chapter 3

WEEK 6 Chapter 3

WEEK 7 Solving Exercises Chapter 1,2,3

WEEK 8 Mid-term Exams

WEEK 9 Accruals and Deferrals Chapter 4

WEEK 10 Solving Exercises and Problems Chapter 4

WEEK 11  Reporting Financial Results Chapter 5

WEEK 12 Solving Exercises and Problems Chapter 5

WEEK 13 Merchandising Activities Chapter 6

WEEK 14 Solving Exercises and Problems Chapter 6

WEEK 15 Final Exams

Evaluation Tool Quantity
Weight in

Total (%)

Weight in

Semester Evaluation (%)

Final Exam 1 50

100

Midterm written 1 50

Midterm oral

Quiz(zes)

Project(s)

Homework(s)

Other (Participation)

Evaluation Tool Student Workload Hours Quantity Student Workload Hours

Theoretical 

Hours
13*3=39

Midterm 1*2=2 1 1*2=2

Quiz

Tutorial 1*13=13 1 1.1*30=33

Self study for 

midterm
1.5*30=45

Self study for 

exercises
13*4= 52

Others

186

3-11 JANUARY 2026

Accounting: The Language of Business

20/11/2025

27/11/2025

04/12/2025

11/12/2025

18/12/2025

25/12/2025

09/10/2025

16/10/2025

23/10/2025

30/10/2025

06/11/2025

8-16 NOVEMBER

Evaluation

Tools

Self Study Homework

14

25/09/2025

02/10/2025

14

13

8-16 November, 2025

Self study for final

The Accounting Cycle: Capturing Economic Events

Quantity Evaluation Tool

1

Language of Instruction:

1

Course Code

Thursday: 9.00-12.00

Applied Hours

***     Lifelong Learning Programme (LLP)     ***

Accounting I

maga@eul.edu.tr

English

Office / Room 

No

2619

EUROPEAN UNIVERSITY OF LEFKE - Faculty of Economics and Administrative Sciences

2619

 Weekly Time Schedule

SYLLABUS

Prerequisite to Accounting 

II

Course Name ECTS

Weekly Course 

Hours

Department of Business Administration

2025-2026 Fall Semester

CreditsCourse Type

Recommended ECTS Credit (Total Hours / 30) :6  

Semester Evaluation

3-11 January, 2026

-

TOTAL : 

Final

Self study for project

Presentation

Phone

Office / Room 

No

TOPICS

Accounting: The Language of Business

-

Prof. Dr. Mehmet Ağa

Williams, Haka, Bettner, Financial & Managerial Accounting, 17th Edition, McGraw-Hill 2015

By the completion of the course the students should be able to do the following: 1-Identify the steps in accounting cycle, 2- Interpret and record the business 

transactions, 3-Classify the similar transactions into useful reports, 4- Summarize and communicate information to decision makers.

FEAS 6

Horngren, Harrison, Accounting, 8th Edition, Pearson 2009

Tuesday & wednesday: 10.00-12.00
Office Hours 

Schedule

This course helps students learn the basics of financial accounting by providing a solid presentation of the root of the principles course, the accounting cycle. 

Accounting helps students build a foundation upon which they’ll continue to learn and grow in their study. Students who take  accounting will know where the 

numbers come from and how to find the information they need to make important business decisions.

The course intends to provide an exposure to basic concepts of accounting. It covers the nature and purpose of accounting, accounting principles, introduction to 

single entry and double entry system, preparation of journal, ledger and trial balance, simple and complex adjustments, preparation of worksheets related to 

purchases, sales, receivables, payables, inventories, cash control, property, plant and equipment. The course also includes preparation of final accounts viz. 

trade/manufacturing account, profit and loss account and balance sheet, simple and complex adjustments.

Textbooks

and/or

References

Project

Date 

The Accounting Cycle: Capturing Economic Events

Date

 

mailto:maga@eul.edu.tr#


T A L

BUSN 351 Major 3 0 0 3 6

Prerequisite

Course Lecturer

E-mail

Phone

Teaching Assistant(s)

E-mail

Course

Objectives

Learning Outcomes

1

2

WEEK Reference No - Section

Week 1

Week 2 Ch.1

Week 3 Ch.1

Week 4 Ch.2

Week 5 Ch.2

Week 6 Ch.3

Week 7 Ch.3

Week 8

Week 9 Ch.5

Week 10 Ch.5

Week 11 Ch.7

Week 12 Ch.7

Week 13 Ch.8

Week 14 Ch.8

Week 15 

Week 16

Evaluation Tool Quantity
Weight in

Total (%)

Weight in

Semester Evaluation (%)

Final Exam 1 60

Midterm(s)/Assignment(s) 1 40

Quiz(zes)

Project(s) & Presentation

Homework(s)

Laboratory

Attendance

English

Evaluation Tool Student Workload Hours Student Workload Hours

Theoretical Hours 36.0

Midterm 1.5 1 1.5

Midterm/Assignment 

Study
60.0 1 80.0

Quiz

Quiz Study

Laboratory

Atelier

Field Study

179.0

6

Homework

Language of Instruction:

Final

Recommended ECTS Credit (Total Hours / 30) :

TOTAL : 

1

Project

1 Final Study

ECTS Evaluation

12 Applied Hours

Seminar

EUROPEAN UNIVERSITY OF LEFKE- "Faculty of Economics and Administrative Sciences"

-

FEAS / Room No.7

 Weekly Time Schedule

SYLLABUS

Economics'

2626

-

Prof. Dr. Mustafa Sağsan

2025 - 2026  Fall Semester

Course Code

Monday 10:00 - 13:50

Office / Room 

No

CreditsCourse Type

-

Michael P. Todaro & Stephen C. Smith ECONOMIC DEVELOPMENT, 12th Ed., Pearson, 2014

Phone

-

1. to understand concepts of development & underdevelopment.

2. to analyze important theories and models of growth and development

3. to analyze various issues related to sustainable development such as poverty, income inequalities, health, education and migration

4. to discuss contemporary economic problems of developing countries, policy conclusions about their possible resolution.

5. to compare different types of countries in terms of development and underdevelopment

This course is designed to introduce students to some major challenges in today’s sustainable development and help them gain a more holistic and realistic view of 

their country’s situation in a global context. The topics cover some complex relationships among various aspects of development, including population growth, 

economic growth, improvements in education and health, industrialization and post-industrialization, environmental degradation, and globalization.

Office / Room 

No

3-11.01.2026

Semester Evaluation

17.10.2025

24.10.2025

31.10.2025

Poverty, Inequality, and Development

26.12.2025 Human Capital: Education and Health in Economics(cont.)

19.12.2025

Revision2.1.2026

Evaluation Tool

Midterm Exam Week

5.12.2025

21.11.2025

8-16.11.2025

28.11.2025 Poverty, Inequality, and Development(cont.)

Final Exams Week

Date

Quantity

Evaluation

Tools

Textbooks

and/or

References Porter, G & Brown, J. W. GLOBAL ENVIRONMENTAL POLITICS, Westview Press, 1991

3.10.2025

10.10.2025

Date

Introducing economic development: global perspective

Introducing economic development: global perspective(cont.)

Introduction to the course 

TOPICS

26.09.2025

Presentation

Other

msagsan@eul.edu.tr

Office Hours 

Schedule

12.12.2025

Classic Theories of Economic Growth and Development

Urbanisation and Rural–urban Migration

Human Capital: Education and Health in Economics

7.11.2025 Classic Theories of Economic Growth and Development(cont.)

Urbanisation and Rural–urban Migration(cont.)

Comparative Economic Development(cont.)

Comparative Economic Development

Sustainable Development and Growth
Friday 09:00 - 11:50

Prerequisite to

Weekly 

Course Hours ECTSCourse Name

 

mailto:msagsan@eul.edu.tr


T A L

BUSN205 Compulsory 3 0 0 3 6

Prerequisite

Course Lecturer

E-mail

Phone

Web Site

Course 

objectives

Catalog 

Description

1

2

3

4

5

Textbook 1

WEEK Reference No - Chapter

Week 1

Week 2 Chapter 1

Week 3 Chapter 2

Week 4 Chapter 3

Week 5 Chapter 4

Week 6 Revision

Week 7 Chapters 1 + 2 + 3 + 4 

Week 8 Chapter 5

Week 9 Chapter 6

Week 10 Chapter 7

Week 11 Chapter 8

Week 12 Quiz 

Week 13 Chapter 9

Week 14 Chapter 10

Week 15 Revision

Week 16 All Chapters

Evaluation Tool Quantity
Weight in

Total (%)

Weight in

Semester Evaluation (%)

100

Final Examination 1 40 40.0

Midterm Examination 1 60 60.0

Quiz

English

Evaluation Tool Student Workload Hours Quantity Student Workload Hours

Theoretical Hours 42.0

Midterm 1.0 1 1.0

Quiz

Laboratory

Atelier

Field Study

Case Studies 45 135.0

61 179.0

6

Learning 

Outcomes

Evaluate the global context for taking managerial actions of planning, organizing, leading and controlling.

Integrate management principles into management practices.

Specify how the managerial tasks of planning, organizing, leading and controlling can be executed in a variety of circumstances.

20/10/2025

13/10/2025

Important Managerial Issues

The Manager as Decision Maker 

29/09/2025

Date

06/10/2025

Course 

Type

Office Hours 

Schedule

ECTSCourse Name

Weekly Course 

Hours

Monday: 12:00 - 13:50

Wednesday: 13:00 - 13:50hkarsili@eul.edu.tr

EUROPEAN UNIVERSITY OF LEFKE

FEAS - No:6

 Weekly Time Schedule

SYLLABUS

FACULTY OF ECONOMICS & ADMINISTRATIVE SCIENCES

BUSINESS ADMINISTRATION

2610

Asst. Prof. Dr. Hüseyin Karşılı

2025-2026 Fall Semester

Course Code

Monday

09:00 - 11:50

Orta AnfiPrerequisite to

Credits

Principles of Management

- -

1

Semester Evaluation

Language of Instruction:***     Lifelong Learning Programme (LLP)     ***

Evaluation

Tools

08-16 November 2025

Project

Seminar

Presentation

03-11 January 2026

Date

Managin Today

Midterm Examination

Final Examinations

Structuring and Designing Organizations

Managing Change and Innovation

Revision Class

The Management Environment

Recommended ECTS Credit (Total Hours / 30) :

Planning and Goal Setting 

TOTAL : 

Homework

14 Applied Hours

Final

Self Study

Managing Human Resources and Diversity

Quantity Evaluation Tool

Managing Work Groups and Work Teams

03-11 January 2026

Office / Room No

http://moodle.eul.edu.tr

Assess global situation, including opportunities and threats that will impact management of an organization.

This is a comprehensive introductory course on the management process with particular emphasis on the skills, competencies, techniques and 

knowledge needed to successfully manage an organization. It focuses on entire organization to form a strategic vision, setting objectives crafting a 

strategy and then implementing it. It also investigates how organization develop and maintain competitive advantage within a changing business 

environment influenced by political, economic, social, technological, legal and environmental factors. The course content is organized around the four 

functions of management; planning, organizing, leading and controlling, for systematic understanding of management related challenges and applying 

conceptual tools and techniques in analyzing, evaluating and addressing management issues.

Company perspective Principles

Understand management skills and competences to operate any business venture, Examine an organization’s management functions, Understand 

various approaches to planning, staffing, organizing, controlling and corporate social responsibility.

17/11/2025

24/11/2025

01/12/2025

08/12/2025

15/12/2025

08-16 November 

03/11/2025

27/10/2025

29/12/2025 Revision Class

Robbins S.P., DeCenzo D.A., and Coulter M. (2020). Fundamentals of Management: Essential Concepts and Applications . 11
th

 Edition. Prentice Hall.

Determine the most effective action to take in specific situations.

TOPICS

Introduction

22/12/2025

mailto:hkarsili@eul.edu.tr
http://moodle.eul.edu.tr/


T A L

BUSN301 Compulsory 3 0 0 3 6

Prerequisite
Course 

Lecturer
E-mail

Phone

Web Site

Catalog 

Description

Course 

Objectives

1

2

3

4

Textbook 1

WEEK Reference No - Chapter

Week 1

Week 2 Chapter 1

Week 3 Chapter 1

Week 4 Chapter 2

Week 5 Chapter 2

Week 6 Chapter 3

Week 7 Chapter 4

Week 8 Midterm Exam

Week 9 Chapter 4

Week 10 Chapter 5

Week 11 Chapter 5

Week 12 Chapter 7

Week 13 Chapter 7

Week 14 Marketing Plan

Week 16 All Chapters

Evaluation Tool Quantity
Weight in

Total (%)

Weight in

Semester Evaluation (%)

100

Final Examination 1 45 45.0

Midterm Examination 1 35 35.0

Student Selected Team 

Study (Term Project)
1 15 15.0

English

Evaluation 

Tool

Student Workload 

Hours
Quantity Student Workload Hours

Theoretical 

Hours
39.0

Midterm 1.0 1 1.0

Quiz 1 45.0

Laboratory

Atelier

Field Study

Case Studies 30 85.0

46 171.0

5.7 ≈ 6

30/09/2025
Part 1: Defining Marketing and the Marketing Process

Marketing: Creating and Capturing Customer Value 

28/10/2025

04/11/2025

08-16/11/2025

Kotler, P., Armstrong, G., (2021) Principles of Marketing , 18.th.Ed., Global Ed. Pearson Education Limited

Date TOPICS

23/09/2025 Introduction

The course introduces the essential principles of marketing (key concepts, methods of analysis, strategies and tactics) critical to 

managing profitable customer relationships in today’s dynamic and allied environment. This course also stresses the marketing function’s 

contribution to any organization.

Learning 

Outcomes

To analyze the role of marketing within the firm and society

To expose the two parts of a marketing strategy: the target market and the marketing mix

To study the four basic variables in the marketing mix: product, promotion, price, and distribution.

To exercise analytical, communication, and presentation skills (through use of technological aids, such as Microsoft Word, 

PowerPoint, and the Internet) the basic tools of marketing.

Assoc. Prof. Dr. Pelin Bayram

pbayram@eul.edu.tr

3603

http://moodle.eul.edu.tr

The course introduces the essential principles of marketing (key concepts, methods of analysis, strategies and tactics) critical to 

managing profitable customer relationships in today’s dynamic and allied environment. This course also stresses the marketing function’s 

contribution to any organization

Course Code  Weekly Time ScheduleCourse Name

Principles of Marketing

-

EUROPEAN UNIVERSITY OF LEFKE
FACULTY OF ECONOMICS & ADMINISTRATIVE SCIENCES

BUSINESS ADMINISTRATION

SYLLABUS

2025-2026 Fall Semester

Tuesday 

09:00 - 11:50

AS115-

Office Hours 

Schedule

Monday: 10:00 - 11:50                                                          

Wednesday: 10:00 - 11:50                                                         

Thursday: 10:00 - 11:50   
Office / Room 

No
FEAS - No:1

Course 

Type

Weekly 

Course 

Hours

Prerequisite to

Credits ECTS

TOTAL : 

Recommended ECTS Credit (Total Hours / 30) :

08-16 November 2025

***     Lifelong Learning Programme (LLP)     *** Language of Instruction:

Evaluation Tool

Applied Hours

Final

Project

Homework

Seminar

Presentation

Self Study

09/12/2025

16/12/2025

23/12/2025

30/12/2025

03-11 January

Evaluation

Tools

Quantity

13

1

Marketing Plan Revision & Course Revision

Final Examination

Date

Semester Evaluation

03 - 11 January 2026

02/12/2025 Consumer Markets and Consumer Buyer Behavior

Consumer Markets and Consumer Buyer Behavior

Part 3 : Designing a Customer-Driven Strategy and Mix                                                      

Customer-Driven Marketing Strategy: Creating Value for Target Customers

Part 3 : Designing a Customer-Driven Strategy and Mix                                                      

Part 2: Understanding the Marketplace and Consumers                                                                        

Analyzing the Marketing Environment 

Managing Marketing Information 

Midterm Examination

18/11/2025 Managing Marketing Information 

07/10/2025
Part 1: Defining Marketing and the Marketing Process

Marketing: Creating and Capturing Customer Value 

14/10/2025 Company and Marketing Strategy: Partnering to Build Customer Relationships 

21/10/2025 Company and Marketing Strategy: Partnering to Build Customer Relationships 

mailto:pbayram@eul.edu.tr
http://moodle.eul.edu.tr/


T A L

BUSN303 Compulsory 3 0 0 3 6

Prerequisite

Course Lecturer

E-mail

Phone

Web Site

Catalog 

Description

Course Objectives

1

2

3

4

Textbook 1

WEEK Reference No - Section

Week 1

Week 2 Chapter 1

Week 3 Chapter 1

Week 4 Chapter 2

Week 5 Chapter 2

Week 6 Chapter 5

Week 7 Revision

Week 8 Chapters 1 + 2 + 5

Week 9 Chapter 6

Week 10 Chapter 6

Week 11 Chapter 7

Week 12 Chapter 7

Week 13 Chapter 8

Week 14 Chapter 11

Week 15 Revision

Week 15 All Chapters

Evaluation Tool Quantity
Weight in

Total (%)

Weight in

Semester Evaluation (%)

100

Participation/Assignment/Quiz 1 10 10

Final Examination 1 50 50

Mid-Term Examination 1 40 40

English

Evaluation Tool Student Workload Hours Quantity Student Workload Hours

Theoretical Hours 39.0

Midterm 1.0 1 1.0

Quiz

Laboratory

Atelier

Field Study

Other 45 135.0

60 176.0

5.86 ≈ 6

Office / Room No

Revision Class

To familiarize learners with the production systems and enhance them to learn more about the plant location and layout, concepts of production 

planning and control, Dispatching, Quality control.

Learning 

Outcomes

Understand the strategic role of operations management in creating and enhancing a firm’s competitive advantages.

Integrate the operations function with the other key functional areas of a firm.

Apply analytical skills and problem-solving tools to the analysis of the operations problems.

Case Studies - Chapter 7 Supply Chain Management

13 Oct.

20 Oct.

Design of Goods and Services

Mid-Term Examination

27 Oct.

Case Studies - Chapter 2

08-16 November

Operations Strategy in a Global Environment

Office Hours 

Schedule

ECTSCourse Name

Weekly Course 

Hours Credits

-

tyesilada@eul.edu.tr

http://moodle.eul.edu.tr

Production/operations management involves the integration of numerous activities and processes to produce products and services in a highly 

competitive global environment. This course considers the operations from a managerial perspective. We will consider key performance measures 

of operations (productivity, quality and response time) as well as important concepts for improving the performance of operations along these 

dimensions. At the end of the course students will have a basic understanding of the role Production/Operations Management plays in business 

processes. Emphasis is given both to familiarization of various production processes and service systems, and to analysis of problems arising in the 

management of operations.

Process Strategy

Case Studies - Chapter 7

Managing Quality

Heizer, J. Render, B., and Munson, C., (2020). Operations Management . 13
th

 Edition (Global). Prentice Hall.

Revision Class

Case Studies - Chapter1

TOPICS

Ice-breaking, Introduction - Syllabus

Operations and Productivity

Appraise key concepts and issues of OM in both manufacturing and service organizations.

29 Sept.

22 Sept.

Date

06 Oct.

EUROPEAN UNIVERSITY OF LEFKE

FEAS - No:5

 Weekly Time Schedule

SYLLABUS

FACULTY OF ECONOMICS & ADMINISTRATIVE SCIENCES

BUSINESS ADMINISTRATION

Assist. Prof. Dr. Tahir Yeşilada

2025-2026 Fall Semester

Course Code

Monday

14:00 - 16:50

AS117Prerequisite to

Production Management

-

2617

Monday: 10:00-12:50

Course Type

Recommended ECTS Credit (Total Hours / 30) :

Quantity Evaluation Tool

Project

01 Dec.

03 - 11 January 2026

Date

03-11 January Final Examination

08 - 16 November 2025

15 Dec.

22 Dec.

Location Strategies

1

Semester Evaluation

08 Dec.

TOTAL : 

Case Studies - Chapter 6

Homework

13 Applied Hours

Final

Seminar

Presentation

Evaluation

Tools

Self Study

TBA

03 Nov.

17 Nov.

24 Nov.

29 Dec.

Language of Instruction:***     Lifelong Learning Programme (LLP)     ***

mailto:tyesilada@eul.edu.tr
http://moodle.eul.edu.tr/


T A L

BUSN 405 Compulsory 3 0 0 3 5

Prerequisite

Course Lecturer

E-mail

Phone

Catalogue
Descriptions

Course
Objectives

Learning 
Outcomes

Textbooks
and/or

References
1

WEEK Reference No - Section

Week 1
Week 2 Chapter 1
Week 3 Chapter 2

Week 4 Chapter 3

Week 5 Chapter 7

Week 6 Chapter 9

Week 7 Chapter 10

Week 8 Chapters: 1,2,3,7,9,10

Week 9 Chapter 12

Week 10 Chapter 13

Week 11 Chapter 14

Week 12 Chapter 15

Week 13 Chapter 17
Week 14

Week 15 & 16 Chapters: 12,13,14,15,17

Evaluation Tool Quantity
Weight in
Total (%)

Weight in
Semester Evaluation (%)

Final 1 60 60%

Midterm 1 40 0.4

Homework

English

Evaluation Tool Student Workload Hours Quantity Student Workload Hours
Theoretical 
Hours

36.0

Midterm 1.0 1 1.0

Quiz

Laboratory 1 10.0

Atelier

Field Study

Other 45 90.0

138.0

�ð�U�ò���C���ñ

hkarsili@eul.edu.tr
Office / Room 
No

Developing and Marketing Products

Selecting and Managing Entry Modes

Presentation

Recommended ECTS Credit (137 / 30) :

TOTAL : 

Thursday: 12:00-14:50

Evaluation
Tools

Governments and Trade 

30/09/2025 Globalization Today

08-16/11/2025

14/10/2025

23/09/2025

21/10/2025

Cross Cultural Business

Ethics, Social Responsibility and Sustainability

Midterm Revision

Course Type

09/12/2025

28/10/2025

Midterm Examination

Office Hours 
Schedule

2606

Wild, J. J., & Wild, K. L.(2017), International Business, The Challenges of Globalization, 10th, Global Edition, Pearson, Essex.

07/10/2025

ECTS

EUROPEAN UNIVERSITY OF LEFKE - Faculty of Economics & Administrative Sciences

FEAS 6

 Weekly Time Schedule

SYLLABUS

Analyzing International Opportunities

Regional Development of Nations

Credits

Date

Department of Business Administration

Hiring and Managing Employess

Date

International Strategy and Organization

03-11 January

1-Examine the difference(s) between international business and domestic business; understand the motives and ways  (entry strategies) of 
going international; examine government intervention & identify different types of regional integration and economic blocs;
2- Examine the risks of internationalization and cultural barriers faced in doing international business.
3- Understand strategy in international business & global market opportunities in international business; gain ability to evaluate marketing & 
human resource management strategies in the global firm; and know what makes emerging markets attractive for international business,
4- Ability to work in teams to examine real cases and/or developing competency in making presentations in front of audiences.

30/12/2025

International Business

2025-26  Fall Semester

Applied Hours

16/12/2025

Course Name
Weekly Course 

Hours

Quantity Evaluation Tool

18/11/2025

Course Code

Tuesday 14:00-16:50
Prerequisite to

12

23/12/2025

08-16/11/2025

02/12/2025

03-11 January

***     Lifelong Learning Programme (LLP)     ***

���•�•�š�X���W�Œ�}�(�X�����Œ�X���,�º�•���Ç�]�v���<���Œ�”�f�o�f

1

Language of Instruction:

Final

Final Examination

TOPICS

Introduction, Course Overview, Basic Concepts of International Business

The course focuses on offering the deep insights on the concepts and applications of international business aspects. The course covers the 
different theories of international business including theories of international trade and investment, international organizations, organizational 
participants of international business, culture and ethics in international business, strategies and organization in the international firm.

04/11/2025

Self Study

Seminar

The course covers the nature of management, management theories and perspectives, organizational environment, social responsibility and 
ethics. Course discusses the basic management functions. Planning: decision making, organizational goals, strategic management and 

implementation. Organizing: organizational structure, organizational design, change and innovation. Leading: management and motivation, 
leadership in organizations, groups in organizations, management and communication. Controlling: Foundations of management control, 

Project

Homework

Revision

 



SYSTEMS 

 

Laboratory and Equipment Capacity (if applicable) 

 

Career Opportunities 

Graduates of the Bachelor of Arts in Business Administration program are equipped for a wide 

range of professional and managerial roles across industries. Career opportunities include: 

 Management trainee / junior manager 

 Marketing coordinator 

 Financial analyst 

 Human resources specialist 

 Business development associate 

 Operations coordinator 

 Entrepreneur / small business owner 

Graduates may also continue their academic journey in an MBA or other graduate-level 

programs. 

Contact Information 

 

Head of Department: Assoc. Prof. Dr. Pelin Bayram 

E-mail: pbayram@eul.edu.tr 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


