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PROGRAM INFORMATION
Program Name and Degree Awarded: New Media and Communication, Bachelor Degree
Duration of Studies: 4 years
Total Credits / ECTS: 131 Credits/240 ECTS
Language of Instruction: English

Mission and Vision:

Vision: The New Media and Communication program aims to train communication and digital
media professionals who are needed by the international sector and preferred all over the world
in the constantly developing and changing field of communication and new media. Mission: In
this regard, our program aims to provide visionary communicators and new media professionals
who are sensitive to social and ethical issues, who can adapt the developments in the field to the
expectations in the sector, and who have knowledge, skills and competence.

Program Objectives: The educational objectives of the program can be summarized as
follows:

EO1. Our graduates can specialize in the field of new/digital media - digital communication and
work as digital media - digital communication experts to develop the communication strategies
of the sector, institutions and organizations through digital media.

EO2. In addition to the new media field, our graduates can also specialize in social media and
work as content producers by managing the social media accounts of institutions, organizations
or individuals.

EO3. Our graduates can produce content in the field of e-journalism - digital-journalism, they
can be journalists.

EO4. Our graduates can continue their postgraduate education and take part in research and
development activities in the field of communication science and media.

Program Learning Outcomes:
The outputs of the program are as follows:

POL. Acquire and articulate concepts grounded in theoretical and practical knowledge pertinent
to the realm of digital media and communication sciences;

PO2. Develop an understanding of cross-cultural communication by applying fundamental
concepts of communication science;



PO3. Acquire knowledge of media industrialization, news production processes, and the
definition of news within the context of the industry;

POA4. Engage in critical discourse pertaining to the ideas, topics and problems specific to the
field of digital media and communication;

PO5. Acquire foundational knowledge regarding the principles and operations of new media;

POG6. Understand and explain the ownership structure, characteristics and operational functions
of media organizations;

PO7. Raise awareness of social, economic, political, and cultural transformations by the help of
interdisciplinary subjects such as history, sociology, and psychology.

PO8. Utilize essential technical equipment relevant to the field of digital media and
communication;

PO9. Develop a positive attitude and behaviour towards lifelong learning by following current
and technological developments in the field,

PO10. Gain the necessary experience in news collecting and news writing;

PO11. Gain professional ethics and knowledge and use of language in producing content that is
free of discriminatory expressions and words;

PO12. Attain proficiency in media literacy by critically analyzing information disseminated
through mass media;

PO13. Create user-centered design innovative designs and multimedia products for print and
digital/media;

PO14. Utilize information and communication technologies as required by the field of
communication and new media;

PO15. Develop proficiency in using English to stay updated with developments in the field,
comprehend terminology, and communicate effectively with colleagues;

PO16. Adhere to social, scientific, cultural, and professional ethical values during the phases of
data collection, interpretation, application, and dissemination within the field;

PO17. Acquire knowledge of ethical and fundamental communication laws applicable to media
professionals, and develop an understanding of their integration within professional practices;

PO18. Enhance the performance of individuals assuming roles as both individual contributors
and team leaders by identifying their learning requirements. Acquire the skills to strategise, plan,
and manage work through creativity and strong leadership qualities;



EUROPEAN UNIVERSITY OF LEFKE

FACULTY OF COMMUNICATION SCIENCES
New Media and Communication Program

Curriculum
2025-2026
1. Semester 2. Semester
Course Course Name Credit ECTS Course Course Name Credit ECTS
Code Code
COMNI80 | Computer Literacy (3-0)3 5 comclog | Mntroduction to (3-0)3 6
Communication
COMN191 Academic English I (3-0)3 3 COMN192 Academic English I (3-0)3 3
COMN117 Isr‘ctir:r?c‘fs“on to Social (3-0)3 6 NMCM104 | Digital Photography 22)3 5
NMCM101 Introduction to New Media (3-0)3 5 COMN204 Ethics in Profession (3-0)3 5
COMNI107 | Economics (3-0)3 6 comcioz | History of Mass (3-0)3 6
Communication
COMNI115 Sociology (3-0) 3 5 COMN104 Psychology (3-0) 3 5
TOTAL 18 30 TOTAL 18 30
3. Semester 4. Semester
Course Course Name Credit ECTS Course Course Name Credit ECTS
Code Code
NMCM251 | Public Relations (3-0)3 5 NMCM2se | New Mediaand (22)3 6
Publishing
NMCM255 Digital Content Production (2-2)3 6 COMN352 Research Methods (3-0) 3 6
New Media and . .
NMCM253 Communication Technologics (3-003 6 NMCM258 Mobile Reporting 2-2)3 6
NMCM257 | New Media Literacy (3-0)3 6 NMCM260 gﬁ;’(’)‘r’;z:‘ca“"“ (3-0)3 6
NMCM259 Storytelling and New Media (2-2)3 5 NMCM262 Interaction Design (2-2)3 6
UHTCO02 Turkish (2-0) 2 2
TOTAL 17 30 TOTAL 15 30
5. Semester 6. Semester
Course Course Name Credit ECTS Course Course Name Credit ECTS
Code Code
NMCM361 Media Analysis (3-0) 3 7 NMCM302 Media Law (3-0) 3 6
NMCM363 | User Experience 22)3 7 | NmMcmzes | Intercultural (3-0)3 6
Communication
NMCM36s | Digital Marketing (3-0)3 6 | NMcm3ee | Sccial Media 2-2)3 6
Communication Communication
NMELO1 Technical Elective I (3-0)3 6 NMELO02 Technical Elective 11 (3-0)3 6
UFRC01 University Elective I (3-0)3 4 UFRC02 University Elective II (3-0)3 4
UHTCO01 History (2-0)2 2
TOTAL 15 30 TOTAL 17 30
7. Semester 8. Semester
Course Course Name Credit ECTS Course Course Name Credit ECTS
Code Code
New Media and . .
NMCM461 Communication Workshop (1-4)3 5 NMCM464 Graduation Project 11 0-2)3 8
NMCM463 Graduation Project | (0-2) 1 2 NMELO06 Technical Elective VI (3-0)3 6
NMELO03 Technical Elective IIT (3-0)3 6 NMELO07 Technical Elective VII (3-0)3 6
NMEL04 Technical Elective IV (3-0)3 6 NMEL08 Technical Elective VIII (3-0)3 6
NMELO05 Technical Elective V (3-0)3 6 UFRC04 University Elective [V (3-0)3 4
UFRC03 University Elective 111 (3-0)3 4
NMCM400 Summer Training (0-0)0 1
TOTAL 16 30 TOTAL 15 30

Total Credit: 131

Total Course Number: 46

(1 Summer Training + 4 University Elective + 8 Technical Elective + 33 Compulsory Course)

Total ECTS: 240




EUROPEAN UNIVERSITY of LEFKE - "Faculty of Communication Sciences"

"New Media and Journalism"

SYLLABUS

2025-2026 Spring Semester

Weekly Course Hour
Course Code Course Name Course Type Credit ECTS Weekly program
T u L
COMC102 History of Mass Communication Compulsory 3 0 0 3 6 Thursday: 09:00 - 11:50
Prerequest - Prerequest course - Date Prepared:
Lecturer Assist.Prof.Dr.Enis FASLI
- Office Hour Tuesday 12.00-13.50
E-mail efasli@eul.edu.tr
Phone Office/RoomNo. Communication Sciences Faculty/Room No.9
Asst.to Lecturer - Telephone -
E-mail - Office/RoomNo. z

Course Objectives

This course examines the historical development of mass communication from oral cultures to digital networked societies. It explores how communication technologies have shaped social
structures, political power, cultural production, economic systems, and global relations. The course integrates technological determinism, political economy, cultural studies, and media theory to
provide students with a critical and analytical understanding of media evolution.

Learning Outcomes

* Analyze the historical transformation of communication systems.

o Critically evaluate major media revolutions and their societal impacts.
 Explain the relationship between media technologies and power structures.
* Compare different historical media systems across cultures.

* Apply theoretical frameworks to historical case studies.

1 Communication in History: Technology, Culture, and Society, David Crowley, Paul Heyer, 6th, Routledge (formerly Allyn & Bacon / Pearson imprint), 2011.
Textbook and/or 2 Perspectives on Mass Communication History, Wm. David Sloan, Communication Series, 1991.
References 3 Revolutions in Communication: Media History from Gutenberg to the Digital Age, Bill Kovarik, 2011.
4
WEEKS Date TOPICS Reference No - Section
Week 1 2/10/2026 Introduction
Week 2 2/17/2026 Introduction to Communication 3
Week 3 2/24/2026 What is Mass Communication? Historical and Conceptual Foundations 4
Week 4 3/5/2026 Communication Before Print: Oral Traditions and Manuscript Culture 1,2
Week 5 3/12/2026 The Printing Revolution 2
Week 6 3/19/2026 Newspapers and the Public Sphere 1
Week 7 3/26/2026 Telegraph, Telephone, and the Shrinking World 1
Week 8 4/2/2026 Photography and Visual Culture 1
Week 9 04-12.04.2026 Mid-Term Exﬂ_s) 1,3
Week 10 4/16/2026 Cinema as Mass Medium 1
Week 11 4/23/2025 National Holiday 1
Week 12 4/30/2026 Radio: The First Electronic Mass Medium 1,4
Week 13 5/7/2026 Television and the Age of Visual Politics 3
Week 14 5/14/2026 Revision
Week 15 16-25.05.2026 Final Exam(s)
COURSE and PROGRAM OUTCOMES MATRIX
Program Outcomes
PO1 Acquire and define concepts based on theoretical and practical knowledge related to the field of online journalism and communication.
PO2 Learn the communication with different cultures by using the basic concepts of communication science.
PO7 Learn to associate the current events with history, sociology, psychology, economics, political and cultural dimensions.
) Program Outcomes
Learning Outcomes
PO1 P02 PO7
LO1 5 2 5
LO2 5 4 5
LO3 5 4 5
LO4 5 3 5
Weight in
Measurement Instrument Number Date \{Veight on SemestergEvaIuation
Final Grade
(%)
Final Exam 1 January 07- 20 50
Evaluation within the semester
Evaluation Tools Mid-term Exam(s) 1 November 14- November 26 30
Quiz
Project(s)
Homework(s)
Laboratory
Other 20
*** | ifelong Learning Program (LLP)  *** I Language of the Course] English
Evaluation Tools Number Student Workload Hours Evaluation Tools Number Studer:::l:kload
Theory 14 42,0 Practice
Mid-term Exam 1 1,5 Final Exam 1 1,5
Mid-term Study 30,0 Final Study 50,0
Laboratory Homework
Workshop Seminar
Field Study Presentation
Other Personal Study 40,0
TOTAL: 165,0
Recommended ECTS Credit (Total Hour /30) | 6
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EUROPEAN UNIVERSITY of LEFKE - "Faculty of Communication Sciences"

"New Media and Communication Department"

SYLLABUS

2025-2026 Spring Semester

Weekly Course
Course Code Course Name Course Type - ""l‘J'" Credit ECTS Weekly program
COMC104 Introduction to Communication Compulsory | 31 0] 0 3 6 Monday: 9.00
Prerequest Prerequest course Date Prepared: 03.10.2025
Lecturer Assist. Prof. Dr. Heycan Erhiirman Ugur
Class Size 28
E-mail herhurman@eul.edu.tr
Phone 3747 Office Hour Monday: 12:00 -13.00
Asst.to Lecturer |- Office/RoomNo. | Communication Sciences Faculty/Room No. 2
This course is designed to introduce the student to the study of communication.It focuses on the general conditions and contexts of communication
Course Objectives practices. It aims at proviéing the stu.dent with the.general knowledge of definitions,models,ar?d basi.c concept§ in communic.atic')n;the range of.verbal andv
non-verbal codes,and their complex interrelations in the message systems of modern electronic media;and various communication contexts, with emphasis
on the structure and function of interpersonal and mass communication.
1.The course introduces and provides basic understanding about communication studies.
Learning 2.The students know about the basic schools and models of communication.
Outcomes 3. The students are enable to analyse the media products.
1 |Fiske, J.C. (1990). Introduction to Communication. London:Routledge.
Textbook and/or | 2 |Dimbleby,R.&Burton,G. (1985).More than words: An introduction to communication. London:Routledge
References 3 |Lule, J. (2016). Understanding Media and Culture: An introduction to Mass Communication. Minnosota: University of Minnosota.
4 | Mattelart, A.,Mattelart,M.(1998). Theories of Communication. London:Sage
WEEKS Date TOPICS Reference No - Section
1.Week 2/2/2026 Introduction
2. Week 2/9/2026 | What is communication 1/3/4
3.Week 2/16/2026 |Categories of communication 1/2
4.Week 2/23/2026 |Why do we communicate? 1/2
5.Week 3/2/2026 |Shannon and Weaver's model 1/2
6.Week 3/9/2026 |Gerbner's model 1/2
7.Week 3/16/2026 [Lasswell's model and Jakobson's model 1/2
8.Week 3/23/2026 |Newcomb's model 1/2
9.Week 3/30/2026 |Westley and Maclean's model 1/2
10.Week 4/6/2026 Process school 1/2/3
11.Week 4/13/2026 [|National holiday 1/3
12.Week 4/20/2026 |Semiotics and culture 1/3
13.Week 4/27/2026 | Analysis of the media products 1/3
14.Week 5/4/2026 Repetition
COURSE and PROGRAM OUTCOMES MATRIX
Program Outcomes
PO1 Acquire and define concepts based on advanced theoretical and practical knowledge related to the field of communication and journalism.
PO2 Learn the communication with different cultures by using the basic concepts of communication science.
PO4 Discuss the ideas,topics and problems specific to the field of online journalism and communication

Learning Outcomes

Program Outcomes

Evaluation Tools

PO1 PO2 PO12
LO1 5 5 3
LO2 5 4 4
LO3 3 3 5
Weight i
Measurement Instrument Number Date Weight on Final Grade elghtin

Semester Evaluation (%)

Final Exam/Project 1 50
Evaluation within the semester
Mid-term Exam(s)/Project 1 50

Presentation

Project(s)

Homework(s)

Other

ok kK k

Lifelong Learning Program (LLP)

Language of the Course|

English

Evaluation Tools Number Student Workload Hours Evaluation Tools Number Student Workload Hours
Theory 14 42,0 Practice
Mid-term exam 1 50,0 Final Exam 1 50,0
Quiz Project
Workshop Seminar
Field Study Presentation
Other Personal Study 38,0
TOTAL: 180,0
Recommended ECTS Credit (Total Hour /30) ;| 6
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EUROPEAN UNIVERSITY OF LEFKE

COMMON COURSES

2025-2026 Spring Semester

weekly course hour
Course Code Course Name Course type T " T Credit ECTS Weekly program
COMN204 ETHICS IN PROFESSION Compulsory 3 0 0 3 5
FRIDAYS 10:00-11:30
Prerequest - Prerequest course
Lecturer Prof. Dr. Mustafa SAGSAN
Class Size HK000
E-mail msagsan@eul.edu.tr
Telephone 2626 Office Hour MONDAY : 12:00-12:50
Asst.to Lecturer |0 Office/RoomNo. | FEAS ROOM NO:7
E-mail - Phone -
The aim of this course is to define ethical principles, to enable students to develop ethical behaviors related to their profession, and to provide
Course Objectives information about unethical behaviors that students may encounter in their professions. Within the context of the course, students will demonstrate
understanding of the ethical principles in general or in application of specialized knowledge, results of research, creative expression, design
processes, etc.that are related with their sciences, disciplines and potential professionals.
LO1: Demonstrate knowledge of important ethical systems and ethical types
. LO2: Demonstrate their respect for different ethical perspectives
Learning Outcomes
LO3: Critique some aspects of an ethical and unethical behavior
LO4: Clearly formulate their ethical position on an issue
1 Michael Davis. (2002). Profession, Code, and Ethics , Ashgate studies England, ©2002
Textbooks
2 Lecturer's course notes
WEEKS Date TOPICS Textbook/references
1.Week 2/6/2026 Introduction to the course - Syllabus discussion General
2.Week 2/13/2026 Introduction to the course - The Moral Authority of a Professional Code Page 1-37
3.Week 2/20/2026 Is Legal Ethics Just Business Ethics? Page 37-47
4.Week 2/27/2026 Professionalism Means Putting Your Profession First Page47-63
5.Week 3/6/2026 The Right To Refuse A Case Page 63-81
6.Week 3/13/2026 Professional Responsibility As Just Following The Rules Page 83-98
7.Week 3/27/2026 Is There A Profession Of Engineering? Page 99-120
8.Week 4/3/2026 Three Myths About Codes Of Engineering Ethics Page 121-133
9.Week 04.04.2026-12.04.2026 MIDTERM EXAM Page 133-150
10.Week 4/24/2026 MIDTERM EXAM EVALUTION
11.Week 5/1/2026 INTERNATIONAL LABOR DAY
12.Week 5/8/2026 Do Scientists, Like Engineers, Have Special Moral Responsibilities? Page 175-195
13.Week 5/15/2026 Can Professional Ethics Be Taught? Page 195-230
14.Week 16-25.05.2026 Final Exam week
COURSE and PROGRAM OUTCOMES MATRIX
Program Learning Outcomes
PO11 Gain professional ethics and knowledge and use of news language that is free of discriminatory expressions and words
PO16 Act according to social, scientific, cultural and professional ethical values in the stages of collecting, interpreting, applying and announcing the data
related to the field
PO17 Acquire knowledge of ethical and basic communication law to be complied with by media professionals and gain the awareness of integrating them
with professional practices.

Program Outcomes

Learning Outcomes
PO11 PO16 PO17
Lo1 4 4 5
LO2 4 3 5
LO3 5 4 5
LO4 3 4 4
Measurement Number Date Weight on Final Weight in
Instrument Grade (%) Semester Evaluation (%)
Final Exam 1 will be announced later 50
Evaluation within
Mid-term Exam(s) 1 will be announced later 40
Evaluation Tools - -
Quiz 1 will be announced later 10
Project(s)
Homework(s)
Laboratory
Other
*** | ifelong Learning Program (LLP)  *** I Language of the Course| English
Student
Evaluation Tools Number Workloa Evaluation Tools Number Student Workload Hours
d Hours
Theory 14 42,0 Practice
Mid-term Exam 1 30,0 Final Exam 1 50,0
Quiz 1 Project
Laboratory Homework
Workshop Seminar
Field Study Presentation
Other Personal Study 30,0
TOTAL: 152,0
Recommended ECTS Credit (Total Hour /30) | 5
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EUROPEAN UNIVERSITY of LEFKE - "Faculty of Communication Sciences"

"New Media and Communication" Program

SYLLABUS
2025-2026 Fall Semester
Weekly
Course Code Course Name Course Type | Course Hour Credit ECTS Weekly program
TJU]JL
NMCM101 Introduction to New Media Compulsory | 3] 0] 0 3 5 Wednesday: 14:00 - 16:50
Prerequest - Prerequest course - Date Prepared: 20.09.2025
Lecturer Prof.Dr.Elif Asude TUNCA
- Class Size 30
E-mail etunca@eul.edu.tr
Phone 2746 Office Hour | Wednesday: 10:00 - 12:00
Asst.to Lecturer |- Office/RoomNo.| Communication Sciences Faculty/Room No. 4
E-mail - Telephone -
New media is any media from newspapers to books, TV and radio broadcasting that delivered digitally. A website or emails, mobile phones, any streaming
applications, any internet-based form of communication exist under these new communication technologies are subject to New/Digital media. In this course, the
Course Objectives | historical development of media, what new media is and how it has developed, what the new media tools and fields are, how they are used and how they should be
used, what the features that differentiate media and new media environments from traditional media are discussed. Besides, its impact on socio-political-cultural
and economic fields is examined at conceptual and theoretical levels.
LO1 | Know what is meant by the term ‘new media'
LO2 | Develop knowledge and understanding on the theoretical points and practical applications of the new media
. LO3 | Develop an acquired understanding of the importance of media
OL::::rl:gs LO4 | Describe the key properties of new media and gain ability to compare differences between traditional media and the new media
LO5 | Understand the history of traditional printing - broadcasting and compare it with the technological and computer based media developments
LO6 | Learn the media history of their country
LO7 | Know the basic concepts and terminologies used in new media; such as VR, AR, IA, Convergence
1 |Howard Jenkins (2008). Convergence Culture: Where Old and New Media Collide, NYU Press
Textbook and/or - -
References 2 |T. Flew (2008). New Media An Introduction, Oxford Press
3 | Martin Lister, Jon Dovey, Seth Giddings, Iain Grant & Kieran Kelly (2009). New Media A Critical Introduction. USA: Routledge
WEEKS Date TOPICS Reference No - Section
1.Week 24/09/2025 |Introduction to the course
2.Week 1/10/2025 |What is Digital Media? 1/2/3
3.Week 8/10/2025 |New Media: Definition, and Types of New/Digital Media 1/2/3
4. Week 15/10/2025 New/_Di_gital Media Careers/Job Opportunities - Graphic Designer, Web Developer, Digital Media 1/2/3
Specialist, etc.
Mass Media - Traditional Media, Mass Communication - Media Convergence - Advantages and
5-Week 22/10/2025 Disadvantages of Mass Media - Functions, Characteristics of Mass Mediga ¥ 1
6.Week 29/10/2025 | Official Holiday
7.Week 5/11/2025 A Historical T_imeline of Media and Mass Media - History of Media, What is Internet? History of Internet 23
and New Media
8.Week 8-16/11/2025 |Midterm Exam Week 1/2/3
9.Week 19/11/2025 |New Media Theory and Journalism - Blog and Blogging 1/2/3
10.Week 26/11/2025 |Development of Internet Technology - Characteristics and Key Concepts of Digital Media 2/3
11.Week 3/12/2025 |New Media vs Traditional Media 1/2/3
12.Week 10/12/2025 |Social Media - Impact of Social Media on People 2
13.Week 17/12/2025 |Terms (Terminologies) in New Media - VR-AR-etc. 2
14.Week 24/12/2025 |Terms (Terminologies) in New Media - Convergence, etc. 2/3
15.Week 31/12/2025 |Presentations of Home Countries' Digital Media History 2/3
16.Week 03-11.01.2026 | Final Exam Week 2/3
COURSE and PROGRAM OUTCOMES MATRIX
Program Learning Outcomes
PO1 Acquire and articulate concepts grounded in theoretical and practical knowledge pertinent to the realm of digital media and communication sciences
PO5 Acquire foundational knowledge regarding the principles and operations of new media
PO14 Utilize information and communication technologies as required by the field of communication and new media
Learning Outcomes Program Outcomes
PO1 PO5 PO14
LO1 5 5 3
LO2 5 5 5
LO3 3 3 5
L04 4 a 3
LO5 3 3 2
LO6 2 5 4
LO7 5 5 5
Measurement Instrument Number Date Weight on Final Grade Weightin .
(%) Semester Evaluation (%)
Final Exam 1 03-11.01.2026 50
Evaluation within the semester
Evaluation Tools Mid-term Exam 1 8-16/11/2025 30
Quiz
Project(s)
Homework(s) - Assignment(s) 1 31/12/2025 20
Laboratory
Other
*** |ifelong Learning Program (LLP)  *** I Language of the Cours¢] English
Evaluation Tools Number Student Workload Hours Evaluation Tools Number Student Workload Hours
Theory 14 42,0 Practice
Mid-term Exam 1 20,0 Final Exam 1 50,0
Quiz Project
Laboratory Homework - Assignment 1 20,0
Workshop Seminar
Field Study Presentation 1 1,0
Other Personal Study 30,0
TOTAL 163,0
Recommended ECTS Credit (Total Hour /30) | 5
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EUROPEAN UNIVERSITY of LEFKE - "Faculty of Communication Sciences"

"New Media and Communication

Visual Communication Design" Program

SYLLABUS
2025-2026 Spring Semester
Weekly
Course Code Course Name Course Type | Course Hour Credit ECTS Weekly program
T|U L
NMCM104- -
Digital Photograph C | 212]o0 3 5 Monday: 13:00 - 17:50
PRAD104-VCDE104| & grapny ompulsory onday;
Prerequest - Prerequest course - Date Prepared: 3.02.2025
Lecturer Asst. Prof.Dr.Elif ATAMAZ
Class Size 30
E-mail eatamaz@eul.edu.tr
Phone 2747 Office Hour  |Wednesday: 14:00 - 17:00
Asst.to Lecturer |- Office/RoomNo. | Communication Sciences Faculty/Room No. 6
E-mail - Telephone -
Catal Basic concepts of photograghy. Photography techniques, types of photography, art photography, photojournalism,
b ata ,oif'e documentary photography. Enframing at photography, depth of field, perspective and colour settings.This course is aim to enable the students to gain control in
escription

basic photography, as well as to develop their skills in pixel based photographic design, using numerous digital photo editing softwares.

Course Objectives

image editing.

This course aims to develop students’ technical and visual skills in digital photography, from basic camera control to photographic composition and digital

Learning Outcomes

LO1 |Have creative control over digital photograph

LO2

Understand and to be able to apply photographic composition rules and techniques

LO3

Know and to be able to apply some digital photographic editing, modifying, and recreating techniques

LO:

5

Produce high quality creative digital photographic content for new media.

Textbook of Digital Photography (2nd Ed.), Dennis P. Curtin, Shortcourses and Photocourses Publications, 2007 (available as PDF).

Textbook and/or 2 |Digital Photography (Third Edition), Katrin Eisman, Sean Duggan, Tim Grey, 2011 (available as PDF)
References 3 |Learn PHOTOGRAPHY, YouTube couse video set
WEEKS Date TOPICS Reference No - Section
1.Week 2.02.2026 |Introduction to Photography: Course overview and basic concepts
2.Week 9.02.2026 |Fundamentals of Photography: Camera basics and photographic terminology 1/2/3
3.Week 16.02.2026 |Framing and Composition I: Rule of thirds and golden ratio 1/2/3
4.Week 23.02.2026 |Composition I1: Balance, rhythm, and visual organization 1/2/3
5.Week 2.03.2026 |Composition IlI: Pattern, repetition, and visual emphasis 1/2/3
6.Week 9.03.2026  |Color in Photography: Color harmony and visual impact 1/2/3
7.Week 16.03.2026 |Black and White Photography: Tone, contrast, and texture 1/2/3
8.Week 24.03.2026 |Week Point of View and Camera Angles
9.Week 6.04.2026 |Mid-term week 1/2/3
10.Week 13.04.2026 |Light and Shadow in Photography: Silhouette and contrast 3
11.Week 20.04.2026 |Photography Genres I: Portrait and abstract photography 3
12.Week 27.04.2026 |Photography Genres Il: Environmental and weather-based photography 3
13.Week 4.05.2026 | Visual Critique: Comparative analysis of strong and weak photographs 3
14.Week 11.05.2026 |Student Projects and Portfolio Preparation 3
15.Week 16-25.05.2026 |Student Projects and Portfolio Preparation
COURSE and PROGRAM OUTCOMES MATRIX
Program Learning Outcomes
PO5 Acquire foundational knowledge regarding the principles and operations of new media;
PO8 Utilize essential technical equipment relevant to the field of digital media and communication
PO13 Create user-centered design innovative designs and multimedia products for print and digital/media
PO14 Utilize information and communication technologies as required by the field of communication and new media
Learning Outcomes Program Outcomes
PO5 PO8 PO13 PO14
LO1 2 4 2 2
LO2 2 4 3 2
LO3 2 4 3 3
LO4 2 5 3 3
Weight on Final Grade Weight in
Measurement Instrument Number Date .
(%) Semester Evaluation (%)
Final Exam
Evaluation within the semester
Evaluation Tools Mid-term Exam 1 30
Quiz
Final Project(s) 1 50
Homework(s) 1 20
Laboratory
Other

KAk

Lifelong Learning Program (LLP) ***

Language of the Course

English

Evaluation Tools Number Student Workload Hours Evaluation Tools Number Student Workload Hours
Theory 14 28,0 Practice
Mid-term Exam 1 20,0 Final Exam
Quiz Project 1 40,0
Laboratory Homeworks 1 30,0
Workshop Seminar
Field Study Presentation
Other Personal Study 30,0

TOTAL: 148,0

Recommended ECTS Credit (Total Hour /30) : 5
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NEW MEDIA and COMMUNICATION PROGRAM
COURSE SYLLABUS

LEFKE EUROPEAN UNIVERSITY - "FACULTY OF COMMUNICATION SCIENCES"

2025-2026 Fall Semester

Weekly Course
Course Code Course Name Course Type Hour Credit ECTS Weekly program
T] U L
NMCM251 PUBLIC RELATIONS Compulsory 3 0 3 3 5 Monday: 09.00 - 11.50
Prerequest |- Prerequest course - Date Prepared:
Lecturer Assist.Prof.Dr.Enis FASLI . Tuessday
Office Hour
E-mail efasli@eul.edu.tr 12:00-13:30
Phone 2753 Office/RoomNo. |9
Asst.to Lecturer| - Telephone -
E-mail - Office/RoomNo
Course A study of the profession of public relations, including the historical and theoretical underpinnings of the field and an examination of the
L. range of career opportunities available to PR practitioners. This course will introduce students to what public relations is and how they can
Objectives .
have a career in the field.
LO1. an understanding of and the ability to differentiate between the concepts and practices of: public relations, marketing, advertising,
Learning publicity, public information, spin and propaganda
Outcomes LO2. an understanding of and the ability to work with key PR terms: publics, reputation, relationships, media relations, newsworthy,
dialogue, mutual understanding, social responsibility, evaluation and communication
Textbook 1 |Frank Jefkins, PR and Advertising, Pitman Publishing, England, 1994
and/or 2
References 3
WEEKS Date TOPICS Reference No - Section
1.Week 9/29/2025 [Introduction to the course
2. Week 10/6/2025 | Marketing Mix
3.Week 10/13/2025 [|What is PR?
4.Week 10/20/2025 |Elements of PR
5.Week 10/27/2025 |Five things everyone should know about Public Relations.
6.Week 11/3/2025 PR versus Advertising
7.Week 08-16.11.2025 | Mid-term Exam(s)
8.Week 11/10/2025 |PR Images
9.Week 11/17/2025 [ What are the objectives and responsibilities of the PR Manager?
10.Week 11/24/2025 |PR Consultancy
11.Week 12/1/2025 [Publics of PR
12.Week 12/8/2025 |The Four-Step Process
13.Week 12/15/2025 | PR Images
14.Week 12/22/2025 [Publicity
15.Week 12/29/2025 |Revision
16.Week 03-11.01.2026 |Final Exam(s)
. . Weight in
Measurement Instrument Number Date Weight on Final Grade .
Semester Evaluation
Final Exam 1 1/3/2026 50
Evaluation within the
emester
Evaluation Tools Mid-term Exam(s) 1 11/10/2025 30
Quiz
Project(s)
Homework(s)
Laboratory
Other 20
*** |ifelong Learning Program (LLP) *** | Language of the Course] English
Evaluation Number Student Workload Hours Evaluation Tools Number Student Workload
Theory 14 28,0 Practice 14 28,0
Mid-term Exam Final Exam 1 27,0
Quiz Project 1 20,0
Laboratory Homework 10 21,0
Workshop Seminar
Field Study Presentation
Other Personal Study 36,0
TOTAL;| 160,0
Recommended ECTS Credit (Total Hour /30) 5



mailto:efasli@eul.edu.tr

EUROPEAN UNIVERSITY of LEFKE - "Faculty of Communication Sciences"

"New Media and Communication" Program

SYLLABUS
2025-2026 Fall Semester
Weekly
Course Code Course Name Course Type | Course Hour Credit ECTS Weekly program
T| U L
NMCM253 New Media and Communication Technologies Compulsory | 31 0] O 3 6 Thursday: 14:00 - 16:50
Prerequest - Prerequest course - Date Prepared: 20.09.2025
Lecturer Prof. Dr. Elif Asude TUNCA
Class Size
E-mail etunca@eul.edu.tr
Phone Office Hour | Tuesday: 14:00 - 16:00
Asst.to Lecturer |- Office/RoomNo. | Communication Sciences Faculty/Room No. 4
E-mail - Telephone -

Course Objectives

This course examines the impact of new media technologies on communication practices and the broader cultural landscape. Students will explore the evolution of|

digital media, emerging technologies, and their implications for society, businesses, and communication professionals.

Lo1

Recognises concepts such as interface, domain, hosting, site architecture, network structuring, network security related to new media

LO2

Knows the features of social media platforms

Learning

LO3

Knows the concepts of data mining and data security and discusses the accuracy of data

Outcomes

LO4 | Knows alternative platforms and can use them when necessary
LO5 | Distinguishes digital media environments, knows the properties of different media
1 |New Media A Critical Introduction Martin Lister, Jon Dovey, Seth Giddings, lain Grant, Kieran Kelly 2008 by Routledge
Tex;::;l;:;«i/or 2 | Ayhan, A. (2019). New Approaches in Media and Communication. Berlin, Germany: Peter Lang Verlag. Retrieved Nov 8, 2023, from 10.3726/b15661
3 | Communication Technology Update and Fundamentals, 18th Edition August E. Grant (Editor), Jennifer H Meadows (Editor) 2022 by Technology Futures,
WEEKS Date TOPICS Reference No - Section
1.Week 25/09/2025 |Introduction to the course
2.Week 2/10/2025 | What is New Media? Types of New/Digital Media, Internet - The Birth of Digital World - Digital World 1
3.Week 9/10/2025 |New Media and changing publishing/broadcasting models in the world - Smart TV/IPTV/Online Radio 3
4.Week 16/10/2025 |Development of Social Networking Sites 1/2/3
5.Week 23/10/2025 |Social Media Platforms - Self/Personal Publishing 1/2/3
6.Week 30/10/2025 |Interaction in Social Media and Digital Games 1/2/3
7.Week 6/11/2025 |New Media Risks and Digital Inequality 2
8.Week 8-16/11/2025 |Mid Term Exams
9.Week 20/11/2025 |Ownership Relations in New Media and the Transformation of the User into a Producer-Consumer 2/3
10.Week 27/11/2025 |Mobile Technologies - Smart Phones/Portable Computers/Wearable Devices/AR and VR 2/3
11.Week 4/12/2025 | Corporate Communication in Social Media 2
12.Week 11/12/2025 |Corporate Communication in Social Media II 2
13.Week 18/12/2025 |Brand Management in Social Media/Globalisation and Social Media Applications 2
14.Week 25/12/2025 |Brand Management in Social Media/Globalisation and Social Media Applications 2
15.Week 1/1/2026 Holiday
16.Week 03-11.01.2026 | Final Exams
COURSE and PROGRAM OUTCOMES MATRIX
Program Learning Outcomes
PO1 Acquire and articulate concepts grounded in theoretical and practical knowledge pertinent to the realm of digital media and communication sciences
PO5 Acquire foundational knowledge regarding the principles and operations of new media
PO9 Develop a positive attitude and behaviour towards lifelong learning by following current and technological developments in the field
PO14 Utilize information and communication technologies as required by the field of communication and new media
Learning © Program Outcomes
PO1 POS PO9 PO14
LO1 4 5 3 5
LO2 4 5 4 5
L03 3 4 4 5
Lo4 3 5 5 5
LOS 5 5 4 5
Measurement Instrument Number Date Weight on Final Grade Weight in.
(%) Semester Evaluation (%)
Final Exam 1 03-11.01.2026 50 50
Evaluation within the semester
Evaluation Tools Mid-term Exam 1 8-16/11/2025 40 40
Quiz
Project(s)
Homework/Assignment(s) 1 during course(s) 10 10
Laboratory
Other
***  |ifelong Learning Program (LLP)  *** | Language of the Course English
Evaluation Tools Number Student Workload Hours Evaluation Tools Number Student Workload Hours
Theory 14 42,0 Practice
Mid-term Exam 1 25,0 Final Exam 1 50,0
Quiz Project
Laboratory Homework/Assignment 1 10,0
Workshop Seminar
Field Study Presentation
Other Personal Study 42,0
TOTAL: 169,0
Recommended ECTS Credit (Total Hour /30) 6



mailto:etunca@eul.edu.tr

EUROPEAN UNIVERSITY of LEFKE - "Faculty of Communication Sciences"

New Media and Communication, Visual Communication Program

Descriptions

SYLLABUS
2025-2026 Fall Semester
Weekly
Course Code Course Name Course Type | Course Hour Credit ECTS Weekly program
TjUuj L
NMCM255
/ DIGITAL CONTENT PRODUCTION Compulsory 2 210 3 6 Tuesday: 9:00 - 12:50
VCDE255
Prerequest - Prerequest course - Date Prepared: 24.09.2025
Lecturer Assis. Prof.Dr.Elif ATAMAZ 5
- Class Size 30
E-mail catamaz@eul.edu:tr
Phone 2747 Office Hour | Monday: 9:00 - 12:50
Asst.to Lecturer |- Office/RoomNo. | Communication Sciences Faculty/Room No. 6
E-mail - Telephone -
The course provides a basic introduction to multimedia tools like text, layout, graphic, photo, video, and audio focusing on writing, designing and producing
Catalogue content for diverse social media and digital communication platforms. The most important goal of the course is for the student to be able to adapt content and

messages that will be relevant to digital marketing and communication strategies. This also includes an understanding of the various target groups for the
message.

Course Objectives

This course aims to enable students to create and adapt multimedia content effectively for digital platforms by integrating visual, textual, and audiovisual
elements in line with digital communication and marketing strategies.

LO1 | Use multimedia equipment and software applications to produce digital content

S

LO2 | Analyse which multimedia forms are convenient for different digital ion platforms

Learning

@

103 | Produce high quality creative digital content for new media.

Outcomes

104 | Use various digital platforms and social media in their publishing work

LO5 | Work individually and in teams to produce a portfolio of digital media content
Digital Multimedia (3rd Edition), M: Media PDF D (on-line).
Textbook and/or - - — - - - - -
¥ of Multimedia (2nd Edition), Ze-Nian Li, Mark S.Drew, 2 Li, Springer (PDF Document available)

2
3 obile and Social Media Journalism (Adornato) ISBN-13: 978-1506357140 (PDF Document available)

WEEKS Date TOPICS Reference No - Section
1.Week 9/23/2025 |Overview of digital content in new media
2.Week 9/30/2025 _|Introduction to multimedia and its elements 1/2/3
3.Week 10/7/2025 | Text as Digital Content 1/2
4.Week 10/14/2025 |Images as Digital Content 1/2
5.Week 10/21/2025 |Graphic design and design principals 1/2
6.Week 10/28/2025 |Video contents and editing process 1/2
7.Week 11/4/2025 |Sound design and narrative storytelling 1/2
8.Week 11/11/2025 |midterm exam week
9.Week 11/18/2025 |digital content and corporate identity 1/2/3
10.Week 11/25/2025 |Creative thinking in content production, Workshop 1/2/3
11.Week 12/2/2025 |Revision and Practice on Content Production 1/2/3
12.Week 12/9/2025 | Revision and Practice on Content Production 3
13.Week 12/16/2025 | Revision and Practice on Content Production 3
14.Week 12/23/2025 Proclion of Multimedia Contents raclicall 3
COURSE and PROGRAM OUTCOMES MATRIX
Program Learning Outcomes
posg Use the necessary technical equipment for the field of online journalism and communication.
PO13 Design printed, and internet based (digital/online) newspapers and multimedia products in a creative way.
PO14 Use information and communication technologies as required by the field of communication and new media.
Learning Outcomes Program Outcomes
PO8 PO13 PO14
Lo1 3 5 a4
LO2 3 4 3
L03 4 4 3
Lo4 3 3 5
==
Weight on Final Grade Weight in
Measurement Instrument Number Date N
(%) Semester Evaluation (%)
Final Exam (Project) 1 1/6/2026 50
Evaluation within the semester
Evaluation Tools Mid-term Exam 1 11/11/2025 30
Quiz
Project(s)
Homework 1 11/11/2025 20
Laboratory
Other
***  |ifelong Learning Program (LLP)  *** I Language of the Course| English
Evaluation Tools Number Student Workload Hours Evaluation Tools Number Student Workload Hours
Theory 7 21,0 Practice
Mid-term Exam 1 20,0 Final Exam
Quiz Project 1 50,0
Laboratory Homeworks 5 50,0
Workshop Seminar
Field Study Presentation
Other Personal Study 30,0
TOTAL:| 171,0
Recommended ECTS Credit (Total Hour /30) :| 6



https://online.maryville.edu/blog/what-is-digital-media/
https://www.artonicweb.com/learn/social-media-basics/
https://leadingage.org/magazine/mayjune-2016/social-media-101-learn-basics
mailto:eatamaz@eul.edu.tr

EUROPEAN UNIVERSITY of LEFKE - "Faculty of Communication Sciences"

"New Media and Communication" Program

SYLLABUS
2025 - 2026 Spring Semester
Weekly
Course Code Course Name Course Type | Course Hour Credit ECTS Weekly program
TJU ]| L
NMCM256 New Media Publishing Compulsory | 2] 2] 0 3 6 Tuesday: 13:00-16:50
Prerequest - Prerequest course - Date Prepared: 01/02/2025
Lecturer Lecturer Zihre Ozer
Class Size
E-mail zozer@eul.edu.tr
Phone Office Hour | Tuesday: 12:00/13:00
Asst.to Lecturer |- Office/RoomNo. | Communication Sciences Faculty/Room No. 8
E-mail - Telephone -

Course Objectives

Students will be using and learning, the principles of using digital layout as the main instrument for publication as well as the vocabulary and basic ideas related to
typography and page layout in new media area. A summary of industry-standard page layout and design software as well as several print and electronic delivery
techniques are covered. A primer on InDesign and other software and techniques for creating electronic pre-press artwork that will be consistent to the designer's
layout or written instructions while being economical and tidy. Type specifications, visual language, and the development of the printed item from concept to
finished printed project will all be discussed.

Learning Outcomes

LO1

Define the terms and language of page layout and design

LO2

Apply real world production skills used by graphic designers and production personnel

LO3

Create a digital media presentation

LO4 |Use typographic terminology and specifications
LO5 |Practice importing text and graphics into page layout programs
1 |Content Production for Digital Media, Jay Daniel Thompson , John Weldon, 2022 by Springer
Textbook and/or - — — -
References 2 |The Business of Digital Publishing 2nd ed., Frania Hall, 2022 by Routledge
3 |Exploring InDesign Creative Cloud, Terry Rydberg
WEEKS Date TOPICS Reference No - Section
1.Week 03.02.2026 |Introduction to New Media Publishing & Digital Layout Basics 1
2.Week 10.02.2026  |Typography Fundamentals 1/2/3
3.Week 17.02.2026 | Typography Fundamentals 2/3
4.Week 24.02.2026  |Page Layout Principles & Composition 1/2/3
5.Week 03.03.2026 |Digital Production Tools (InDesign Primer) 1
6.Week 10.03.2026  |Wworking with Images & Graphics in Layout Software 1/2
6.Week 17.03.2026 |Digital Publishing Formats & Electronic Delivery Systems 1
7.Week 24.03.2026  |Midterm Project Workshop 1/2/3
8.Week 31.03.2026  |Color Theory & Digital Color Systems 1/2/4
9.Week 04-12.04.2026 |Mid Term Exam Week
10.Week 14.04.2026  |Advanced Layout Techniques 1/3
11.Week 21.04.2026  |Pre-Press Preparation & Print Workflow 1/3
12.Week 28.04.2026 |New Media Publication Design for Social Platforms 1/3
13.Week 05.05.2026 |Digital Media Presentation 1/4
14. Week 12.05.2026 |Design Final Project Presentations
15.Week 16-25.05.2026 |Final Exam Week
COURSE and PROGRAM OUTCOMES MATRIX
Program Learning Outcomes
PO1 Acquire and articulate concepts grounded in theoretical and practical knowledge pertinent to the realm of digital media and communication sciences

communicate insights to society and pertinent individuals and institutions through oral and written means

PO8 Utilize essential technical equipment relevant to the field of digital media and communication

PO13 Create user-centered design innovative designs and multimedia products for print and digital/media

PO14 Utilize information and communication technologies as required by the field of communication and new media

PO20 Approach issues and challenges within communication and digital media creatively, supporting findings with both quantitative and qualitative data. Effectively

Learning Outcomes

Program Outcomes

PO1 PO8 PO13 PO14 P0O20
LO1 2 3 2 4 2
LO2 2 2 4 3 4
LO3 1 1 3 2 5
LO4 2 2 3 4 3
LO5 2 3 5 4 4
Measurement Instrument Number Date Weight on Final Grade Weight in,
(%) Semester Evaluation (%)
Final Exam 1 16-25.05.2026 60 60
Evaluation within the semester
Mid-term Exam 1 04-12.04.2026 40 40
Evaluation Tools
Quiz
Project(s)
Homework(s)
Laboratory
Other
***  |ifelong Learning Program (LLP) *** I Language of the Course English
Evaluation Tools Number Student Workload Hours Evaluation Tools Number Student Workload Hours
Theory 14 28.0 Practice 14 28.0
Mid-term Exam 1 25.0 Final Exam 1 50.0
Quiz Project 1 10.0
Laboratory Homework
Workshop Seminar
Field Study Presentation
Other Personal Study 28.0
TOTAL: 169.0
Recommended ECTS Credit (Total Hour /30) : 6



mailto:zozer@eul.edu.tr

EUROPEAN UNIVERSITY of LEFKE - "Faculty of Communication Sciences"

"New Media and Communication" Program

SYLLABUS
2025-2026 Fall Semester
Weekly
Course Code Course Name Course Type | Course Hour Credit ECTS Weekly program
T|U L
NMCM257 NEW MEDIA LITERACY Compulsory 3 0 0 3 6 THURSDAY: 9:00
Prerequest - Prerequest course - Date Prepared: 24.09.2025
Lecturer Assist.Prof.Dr.Heycan Erhiirman Ugur
Class Size 26
E-mail herhurman@eul.edu.tr
Phone 2746 Office Hour Monday: 14:00

Asst.to Lecturer

Office/RoomNo. | Communication Sciences Faculty/Room No. 2

E-mail

Telephone

Course Objectives

The course aims to make students think critically about how media shapes and influences cultures and societies. The main aim of the course is to examine
particularly new/digital media and to understand its impact in terms of both their advantages and disadvantages/ limitations. Through studying new media literacy
students will learn to use digital platforms properly and to be a good digital media participator within the lights of the 21st Century skills. More specifically, the
objective of the course is to critically analyse new media in terms of audience/purpose, content/framing, and format/techniques, and to be acompetent new media

literate.
. LO1Define media literacy and new literacy genres LO2
Learning The students know about the basic theories related to media literacy LO3 The
Outcomes students know the stages of media literacy and enable to analyse the media products
1 |The Literacy of Media, Terry Eagleton, Blackwell Pub., 2000.
2 | Carnival Culture: The New Media, James B. Twitchell, Columbia University Press, 1992.
Textbook and/or - — - - — - -
References 3 | Aufderheide, P. (2001). Media Literacy: From a report of the National Leadership Conference on Media Literacy. New Brunswick: Transaction
4 |Potter, W.J. (2005). Media Literacy (3rd Edition). Thousand Oaks, California: Sage Publications ...............cccvviiiiiniriiniiiniiinieiininnns
5 |Kress, G. (2010). Literacy in the New Media Age. London and New York: Routledge: Taylor & Francis Group
WEEKS Date TOPICS Reference No - Section
1.Week 9/25/2025 |Introduction to the course
2.Week 10/2/2025 | What is media literacy? 1/2/3
3.Week 14/10/2024 |Literacy genres-Historical developments of media literacy 1/2/3
4.Week 10/9/2025 | Types of false information -Misinformation, disinformation, malinformation 1/2/3
5.Week 10/16/2025 | Stages of media literacy 1
6.Week 10/23/2025 |Learning specific skills 1
7.Week 10/30/2025 | Active participation on the web 2/3
8.Week 11/6/2025 Web literacy 1/2/3
9.Week 11/13/2025 |Midterm Exam Week 1/2/3
10.Week 11/20/2025 |Critical Thinking and Social media literacy 2/3
11.Week 27.11..2025 |Presentations 1/2/3
12.Week 12/4/2025 |Critical political economy and media literacy 2
13.Week 12/11/2025 |Pricacy and information security on the web 2
14.Week 12/18/2025 | Web technologies and web ethics 2/3
15.Week 12/25/2026 |Repetition 2/3
16.Week 03-01..2026 | Final Exam Week 2/3
COURSE and PROGRAM OUTCOMES MATRIX
Program Learning Outcomes
PO5 Acquire foundational knowledge regarding the principles and operations of new media
PO12 Attain proficiency in media literacy by critically analysing information disseminated through mass media
PO14 Utilize information and communication technologies as required by the field of communication and new media

Learning Outcomes

Program Outcomes

PO1 POS PO14
LO1 5 5 3
LO2 5 5 5
LO3 3 3 5
LO4 4 4 3
LOS 3 3 2
Weight on Final Grade Weight in
Measurement Instrument Number Date %) Semester Evaluation (%)
Final Exam 1 10-19/01/2025 50
Evaluation within the semester
Evaluation Tools Mid-term Exam 1 16-24/11/2024 40
Quiz
Project(s)
Presentation 1 6/1/2025 10
Laboratory
Other
*** Lifelong Learning Program (LLP)  *** I Language of the Course| English
Evaluation Tools Number Student Workload Hours Evaluation Tools Number Student Workload Hours
Theory 14 42,0 Practice
Mid-term Exam 1 50,0 Final Exam 1 50,0
Quiz Project
Laboratory Presentation 1 10,0
Workshop Seminar
Field Study Presentation 1
Other Personal Study 15,0

TOTAL; 167,0

Recommended ECTS Credit (Total Hour /30) : 6



mailto:herhurman@eul.edu.tr

EUROPEAN UNIVERSITY of LEFKE - "Faculty of

"New Media and Communicatiol

SYLLABUS
2025 - 2026 Spring Seme!
Weekl
Course Code Course Name Course Type T T T
NMCM258 Mobile Reporting Compulsory 2 2
Prerequest - Prerequest course
Lecturer Prof. Dr. Elif Asude Tunca )
E-mail etunca@eul.edu.tr
Phone 2741 (o]
Asst.to Lecturer |- Offii
E-mail - T

Course Objectives

This course explores the techniques and tools used in mobile reporting for journalism anc
news, interviews, films and multimedia content using mobile devices, with a focus on stor

Lo1

Enable to write news stories by considering the ethical communication laws

LO2

Explore the relationship between production and consumption processes of the m

Learning

LO3

Gain practical experience in producing and publishing news stories using mobile -

Outcomes

LO4

Using smartphones effectively for newsgathering

LO5

Develop strong storytelling skills for digital news and multimedia content.

Briggs, Mark. (2016). Journalism Next: A Practical Guide to Digital Reporting ar

Textbook and/or
References

Janet Jones and Lee Salter (2012) Digital Journalism Sage Publications

Bender; R.J & Dovenport, D & Drager, M. Fedler F.(eds). Writing and Reporting

1
2
3
4

JE..Moore,G.,Welford,D.(eds.)(2006).Introduction to Jour

Fleming,C., Heminge

WEEKS Date TOPICS

1.Week 5/2/2026 Introduction to the course - Introduction to Journalism and what is r

2.Week 12/2/2026 Definition of news - journalism genres

3.Week 19/02/2026 Lede and inverted pyramid - pyramid journalism

4.Week 26/02/2026 Hard news, soft news and investigative reports - types of news stori

5.Week 5/3/2026 News values - writing news-features-reviews-press release

6.Week 12/3/2026 Using video and photographs in internet news - newsgathering - pro

7.Week 19/03/2026 Social media/social publishing - journalism analysis

8.Week 26/03/2026 Social media/social publishing - technology, conventions and mode:

9.Week 2/4/2026 Interviewing

10.Week 04-12/04/2026 Midterm Exam

11.Week 16/04/2026 Structured, semi-structured and un-structured interviews

12.Week 23/04/2026 Holiday

13.Week 30/04/2026 Ethics in mobile reporting - media law, ethics and regulation

14.Week 7/5/2026 Writing a news article by considering ethical rules

15.Week 14/05/2026 Practice: Audio reports &Editing audio tracks

16.Week 16-25/05/2026 Final Exam Week

COURSE and PROGRAM OUTCOMES |
Program Learning Outcomes

PO1 Acquire and articulate concepts grounded in theoretical and practical knowledge pertinen
PO3 Acquire knowledge of media industrialization, news production processes, and the defini
PO8 Utilize essential technical equipment relevant to the field of digital media and communic:
PO10 Gain the necessary experience in news collecting and news writing
PO13 Create user-centered design innovative designs and multimedia products for print and dig
PO14 Utilize information and communication technologies as required by the field of communi
PO17 Acquire knowledge of ethical and fundamental communication laws applicable to media |



mailto:etunca@eul.edu.tr

Learning Outcomes

Prog

PO1 PO3 PO8| PO10

LO1 3 4 5 5
LO2 3 5 5 5
LO3 3 4 5 5
LO4 3 4 5 5
LO5 3 4 5 5

Measurement Instrument Number Dat

Final Project/Exam 1

Evaluation within the semester

Evaluation Tools Mu.:i-term Exam 1

Quiz

Presentation (assignments) 1

Homework(s)

Laboratory

Other

* Kk

Lifelong Learning Program (LLP)  ***

Evaluation Tools Number Student Workload Hours Evaluation Tool
Theory 14 28,0 Practice
Mid-term Exam 1 25,0 Final Exam/Proj
Quiz Project/present
Laboratory Homework
Workshop Seminar

Field Study Presentation
Other Personal Study

Recon
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ram Outcomes
PO13 PO14 PO17
4 5 5
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(%) Semester Evaluation (%)
50 50
20 20
30 30
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EUROPEAN UNIVERSITY of LEFKE - "Faculty of Communication Sciences"

New Media and Communication, Visual Communication Program

SYLLABUS
2025 - 2026 Fall Semester
Weekly
Course Code Course Name Course Type | Course Hour Credit ECTS Weekly program
TjUuj L
Nvg:::;/ Storytelling and New Media compulsory | 2] 2] o 3 5 Tuesday: 14:00 - 16:50
Prerequest - Prerequest course - Date Prepared: 24.09.2024
Lecturer Assist. Prof.Dr.Elif ATAMAZ
Class Size 20
E-mail |eatamaz@eul.edu.tr
Phone 2747 Office Hour | Wednesday: 9:00 - 12:50
Asst.to Lecturer |- Office/RoomNo. | Communication Sciences Faculty/Room No. 6
E-mail - Telephone -
Catalogue The course looks at the theory, principles, and practice of digital storytelling across new media. Course examines linear, nonlinear, and experimental storytelling

techniques, focusing on digital platforms for interactive sharing. Course practices go through the process of creating narrative image data to share on social media

Descriptions. . . L . N N = N
P and equip students with audio-visual storytelling tricks and methods to create structures and scripts that work for digital sharing.

This course aims to develop students’ ability to create effective digital stories by applying linear and nonlinear storytelling techniques through visual, audio, and

Course Objectives |. . .
interactive media platforms.

101 [Understand the storytelling as a subject for online media production, and social media environment
Learning LO2 | Develop aesthetic, creative and technical skills for prod and ing a audio-visual story
Outcomes LO3 | Employ interactive storytelling techniques using a range of digital media tools
LO4 | Consider the implicati of digital icati gies in i ivity, inuity, and context of digital stories
The Power of Visual Storytelling. McGraw-Hill Education eBooks, ISBN: 978-0-07-182393-7, Walter E., Gioglio J. (2014).
Textbook and/or [ | pigital Storytelling: Capturing Lives, Creating C i Lambert Joe (2021).
3 |New Narratives: Stories and Storytelling in the Digital Age. Lincoln, Page, Ruth, and Bronwen Thomas, (2011).

WEEKS Date TOPICS Reference No - Section
1.Week 9/23/2025 |Introduction to the course
2.Week 9/30/2025 | C ion of storytelling and its importance in new media production. 1/2/3
3.Week 10/7/2025 | Evaluation of i with technol and i ive storytelling 1/2/3
4.Week 10/14/2025 |Importance of visual storytelling in new media 1/2/3
5.Week 10/21/2025 General Evaluation of Social Media, Blog, Internet website, wikis and dictionaries and storytelling for 1/2/3
these platform
6.Week 10/28/2025 |Comparative analysis of stories in different media platforms 1/2/3
7.Week 11/4/2025 | Storytelling for digital marketing strategies of Individual and Corporate Brands 1/2/3
8.Week 11/11/2025 |Midterm exam week
9.Week 11/18/2025 |Storytelling design process 1/2/3
10.Week 11/25/2025 |Revision and practice on storytelling 1/2/3
11.Week 12/2/2025 |Revision and practice on storytelling 1/2/3
12.Week 12/9/2025 |Revision and practice on storytelling 1/2/3
13.Week 12/16/2025 |Revision and practice on storytelling 1/2/3
14.Week 12/23/2025 | Revision and practice on storytelling
15.Week 12/30/2025 |Revision and practice on storytelling
COURSE and PROGRAM OUTCOMES MATRIX
Program Learning Outcomes
Po11 Gain professional ethics and knowledge and use of language in producing content that is free of discriminatory expressions and words
PO13 Create user-centered design innovative designs and multimedia products for print and digital/media
PO14 Utilize information and communication technologies as required by the field of communication and new media
Learning Outcomes Program Outcomes
PO11 PO13 PO14
Lo1 4 4 3
L02 3 5 5
Lo3 2 3 3
LO4 3 2 5
Weight on Final Grade Weight in
Measurement Instrument Number Date N
(%) Semester Evaluation (%)
Final Exam 1 1/6/2026 60 60
Evaluation within the semester 100
Evaluation Tools Mid-term Exam 1 11/11/2025 30 70
Quiz
Project(s)
Homework(s) 1 11/4/2025 10 30
Laboratory
Other
*** |ifelong Learning Program (LLP) ~ *** I Language of the Course] English
Evaluation Tools Number Student Workload Hours Evaluation Tools Number Student Workload Hours
Theory 14 28,0 Practice 14 28,0
Mid-term Exam 1 20,0 Final Exam
Quiz Project 1 20,0
Laboratory Homeworks 5 20,0
Workshop Seminar
Field Study Presentation
Other Personal Study 40,0
TOTAL:| 156,0
Recommended ECTS Credit (Total Hour /30) :| 5



https://online.maryville.edu/blog/what-is-digital-media/
https://www.artonicweb.com/learn/social-media-basics/
https://leadingage.org/magazine/mayjune-2016/social-media-101-learn-basics
mailto:eatamaz@eul.edu.tr

EUROPEAN UNIVERSITY of LEFKE - "Faculty of Communication Sciences"

"New Media and Communication Department"

SYLLABUS

2025-2026

Spring Semester

Weekly Course
Course Code Course Name Course Type - ""l‘J'" Credit ECTS Weekly program
NMCM260 Communication Theories Compulsory | 31 0] 0 3 6 Wednesay:09.00
Prerequest Prerequest course Date Prepared: 20.02.26
Lecturer Assist. Prof. Dr. Heycan Erhiirman Ugur
Class Size
E-mail herhurman@eul.edu.tr
Phone 3747 Office Hour
Asst.to Lecturer |- Office/RoomNo. | Communication Sciences Faculty/Room No. 2

Course Objectives

This course aims at providing the student with the major theories and perspectives concerning the nature and role of communication- Especially, of
mediated communication in modern society. The first part explores the communication models and messages; classical and contemporary, rhetorical
theories, theories of interpersonal communication and small group communication as well as the persuasion theory and related debates.

1-Learn what is meant by "theory" and "scientific theory".

Learning 2-Learn the origin and historical background of communication theories.
Outcomes 3-Learn the main stream models and theories associated with communication. 4-Be able to
associate communication theories with the examples/cases.
1 |Werner J.Severin and J.W.Tankard (1998). Communication Theories.Longman publication.
Textbook and/or 2 |Em Griffin (2012). A First Look at Communication Theory.8th Edi.McGraw Hill.
References 3 |Laughey.Dan (2007).Key themes in Media Theory. London:McGraw Hill.
4 | Lecture Notes
WEEKS Date TOPICS Reference No - Section
1.Week 2/4/2026 Introduction
2. Week 11..02.2026 |What is theory?Scientific theory 4
3.Week 2/18/2026 |Historical background of the communication and media theories 1/2
4.Week 2/25/2026 [Introduction to the linear models 3
5.Week 3/4/2026 |Shannon and Weaver's model of communication, Laswell's theory 1/2/4
6.Week 11..03.2026 |Newcomb's model of communication, gate-keeping,agenda setting 1/2/4
7.Week 3/18/2026 |Mid-term exams
8.Week 3/25/2026 |Mid-term exams 1/4
9.Week 1..04.2026 [National Holiday 1/4/3
10.Week 4/8/2026 Uses and gratifications;cultivation theory 1/4
11.Week 4/15/2026 | Mc Luhan/Global Village 1/4
12.Week 4/22/2026 |Introduction to critical theories 3/4
13.Week 4/29/2026 ] Political Economy of Communication, Frankfurt school 3/4
14.Week 5/6/2026 Cultural Studies 3/4
15.Week 5/16/2026 |Final Exams 3/4
COURSE and PROGRAM OUTCOMES MATRIX
Program Outcomes
PO1 Acquire and define concepts based on advanced theoretical and practical knowledge related to the field of communication and journalism
P02 Learn the communication with different cultures by using the basic concepts of communication science.
PO4 Discuss the ideas, topics, and problems specific to the field of online journalism and communication
PO6 Explain the ownership structure, characteristics and functions of media organizations
Learning Outcomes Program Outcomes
PO6 PO7 PO12 PO4
Lo1 5 5 5 4
LO2 5 4 4 4
L04 4 4 5 4
LO6 3 5 5 4
Measurement Instrument Number Date Weight on Final Grade Weight in .
Semester Evaluation (%)
. Final Exam 1 50
Evaluation Tools Evaluation within the semester
Mid-Term Exam 1 40
Presentation 1 10

kK

Lifelong Learning Program (LLP)

Language of the Course]

English

Evaluation Tools Number Student Workload Hours Evaluation Tools Number Student Workload Hours
Theory 14 42,0 Practice
Mid-term exam 1 40,0 Final Exam 1 50,0
Quiz Project
Laboratory Homework
Field Study Presentation 1 10,0
Other Personal Study 40,0
TOTAL: 180,0
Recommended ECTS Credit (Total Hour /30) ;| 6



mailto:herhurman@eul.edu.tr

EUROPEAN UNIVERSITY of LEFKE - "Faculty of Communication Sciences"

"New Media and Communication" "Visual Communication Design"Program

SYLLABUS
2025-2026 Spring Semester
Weekly
Course Code Course Name Course Type | Course Hour Credit ECTS Weekly program
TJU| L
NMCM262/PRAD2
62/DGDE262/VCDE]Interaction Design Compulsory | 21 2] 0 3 6 Thursday, 09.00 - 12.50
268
Prerequest - Prerequest course -
Lecturer Assist. Prof.Dr.Elif ATAMAZ
Class Size
E-mail eatamaz@eul.edu.tr
Phone 2747 Office Hour  |Monday: 10:00 - 12:00
Asst.to Lecturer |- Office/RoomNo. | Communication Sciences Faculty/Room No. 6
E-mail - Telephone -
This course provides a high-level overview of the essential concepts related to interaction design focusing on screen based interaction issues. During the course,
;::::;i;fn students will become familiar with the the elements of visual representations by using various tools and applications that are commonly used in professional

interaction design work.

This course aims to introduce students to the basic principles of interaction design for screen-based interfaces and to develop an understanding of visual

Course Objectives representations and tools used in professional interactive design practice.

LO1 | Describe the fundamentals of user-centered design and its role in interaction design.

LO2 |Explain key principles and stages of the interaction design process for screen-based systems.

Learning Outcomes|LO3 |Analyze user needs and target audiences in the context of interactive digital products.

LO4 | Design basic interactive solutions using appropriate digital tools and visual representations.

An Introduction to Human-Computer Interaction, Sharples, M. (1996) in M. Boden(ed.)Artificial Intelligence, Academic Press, pp. 293-323

Textbook and/or - -
References 2 |Don’t Make Me Think, Steve Krug, ISBN: 0321344758 (2006) (available as PDF)
3 | Interaction Design: Beyond Human - Computer Interaction (3rd edition), Rogers Y., Sharp H., and Preece J. (2019), ISBN: 0470665769
WEEKS Date Reference No - Section
1.Week 5.02.2026 |Introduction to Interaction Design: what interaction is, where we encounter it
2.Week 12.02.2026 |Human-Computer Interaction: how people interact with screens 1
3.Week 19.02.2026 |Interaction Design Principles: visibility, feedback, consistency, simplicity 1/3
4.Week 26.02.2026 |User-Centered Design: goals, principles, and design thinking 1/2/3
5.Week 5.03.2026 |Knowing the User: different users, needs, and contexts 3
6.Week 12.03.2026 |Interaction Design Process: from problem to solution 3
7.Week 19.03.2026 |Basic Visual Design Principles for Interfaces (layout, hierarchy, clarity) 2/3
8.Week 26.03.2026 |midterm exam
9.Week 2.04.2026 | Visual Design Concepts for Ul (websites & mobile apps) 1/2/3
10.Week 9.04.2026 |Introduction to User Research & Personas (basic level) 1/2/3
11.Week 16.04.2026 |Wireframing & Sketching for Interaction 1/2/3
12.Week 23.04.2026 |Prototyping Basics & Introduction to User Testing 1/2/3
13.Week 30.04.2026 |Creating Effective User Interfaces: guided case studies 1/2/3
14.Week 7.05.2026  |Final Project Presentations & Case Study Discussion
15.Week 14.05.2026 |Final Project Presentations & Case Study Discussion
16-25/05/2026 |Final Exam Week
COURSE and PROGRAM OUTCOMES MATRIX
Program Learning Outcomes
POS Acquire foundational knowledge regarding the principles and operations of new media
PO8 Utilize essential technical equipment relevant to the field of digital media and communication;
PO9 Develop a positive attitude and behaviour towards lifelong learning by following current and technological developments in the field
PO13 Create user-centered design innovative designs and multimedia products for print and digital/media
PO14 Utilize information and communication technologies as required by the field of communication and new media
Learning Outcomes Program Outcomes
PO5 PO8 PO9 PO13 PO14
LO1 5 5 3 3 5
LO2 4 5 3 5 3
Lo3 3 4 3 5 3
LO4 3 3 3 4 5
Weight on Final Grade Weight in
Measurement Instrument Number Date .
(%) Semester Evaluation (%)
Final Exam
Evaluation within the semester
Evaluation Tools Mid-term Exam 1
Quiz
Project(s) 1
Homework(s) 1
Laboratory
Other (PRESENTATION) 1
**%  lifelong Learning Program (LLP)  *** | Language of the Course English
Evaluation Tools Number Student Workload Hours Evaluation Tools Number Student Workload Hours
Theory 7 21,0 Practice
Mid-term Exam 1 30,0 Final Exam
Quiz Project 1 40,0
Laboratory Homeworks 1 10,0
Workshop Seminar
Field Study Presentation 1 20,0
Other Personal Study 50,0
TOTAL: 171,0
Recommended ECTS Credit (Total Hour /30) : 6



mailto:eatamaz@eul.edu.tr
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