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PROGRAM INFORMATION
Program Name and Degree Awarded: New Media and Communication, Bachelor Degree
Duration of Studies: 4 years
Total Credits / ECTS: 131 Credits/240 ECTS
Language of Instruction: English

Mission and Vision:

Vision: The New Media and Communication program aims to train communication and digital
media professionals who are needed by the international sector and preferred all over the world
in the constantly developing and changing field of communication and new media. Mission: In
this regard, our program aims to provide visionary communicators and new media professionals
who are sensitive to social and ethical issues, who can adapt the developments in the field to the
expectations in the sector, and who have knowledge, skills and competence.

Program Objectives: The educational objectives of the program can be summarized as
follows:

EO1. Our graduates can specialize in the field of new/digital media - digital communication and
work as digital media - digital communication experts to develop the communication strategies
of the sector, institutions and organizations through digital media.

EO2. In addition to the new media field, our graduates can also specialize in social media and
work as content producers by managing the social media accounts of institutions, organizations
or individuals.

EO3. Our graduates can produce content in the field of e-journalism - digital-journalism, they
can be journalists.

EO4. Our graduates can continue their postgraduate education and take part in research and
development activities in the field of communication science and media.

Program Learning Outcomes:
The outputs of the program are as follows:

POL. Acquire and articulate concepts grounded in theoretical and practical knowledge pertinent
to the realm of digital media and communication sciences;

PO2. Develop an understanding of cross-cultural communication by applying fundamental
concepts of communication science;



PO3. Acquire knowledge of media industrialization, news production processes, and the
definition of news within the context of the industry;

POA4. Engage in critical discourse pertaining to the ideas, topics and problems specific to the
field of digital media and communication;

PO5. Acquire foundational knowledge regarding the principles and operations of new media;

POG6. Understand and explain the ownership structure, characteristics and operational functions
of media organizations;

PO7. Raise awareness of social, economic, political, and cultural transformations by the help of
interdisciplinary subjects such as history, sociology, and psychology.

PO8. Utilize essential technical equipment relevant to the field of digital media and
communication;

PO9. Develop a positive attitude and behaviour towards lifelong learning by following current
and technological developments in the field,

PO10. Gain the necessary experience in news collecting and news writing;

PO11. Gain professional ethics and knowledge and use of language in producing content that is
free of discriminatory expressions and words;

PO12. Attain proficiency in media literacy by critically analyzing information disseminated
through mass media;

PO13. Create user-centered design innovative designs and multimedia products for print and
digital/media;

PO14. Utilize information and communication technologies as required by the field of
communication and new media;

PO15. Develop proficiency in using English to stay updated with developments in the field,
comprehend terminology, and communicate effectively with colleagues;

PO16. Adhere to social, scientific, cultural, and professional ethical values during the phases of
data collection, interpretation, application, and dissemination within the field;

PO17. Acquire knowledge of ethical and fundamental communication laws applicable to media
professionals, and develop an understanding of their integration within professional practices;

PO18. Enhance the performance of individuals assuming roles as both individual contributors
and team leaders by identifying their learning requirements. Acquire the skills to strategise, plan,
and manage work through creativity and strong leadership qualities;



PO19. Gain knowledge of the working conditions and real-life experience, management
practices, and professional organizations within the field of new media;

PO20. Approach issues and challenges within communication and digital media creatively,
supporting findings with both quantitative and qualitative data. Effectively communicate
insights to society and pertinent individuals and institutions through oral and written means;

PO21. Understand and experience occupational safety and health practices pertinent to the
communication field;

PO22. Adhere to environmental and sustainable principles within the ever-evolving digital
landscape, demonstrating and developing a strong sense of social consciousness;

PO23. Operate with an awareness of the impact and significance of culture, cultural facets,
and intercultural differences in communication;

PO24. Carry out the communication studies of institutions and organizations by utilizing new
media tools including digital marketing among others.

Laboratory and Equipment Capacity (if applicable): Media Center, F102 Computer Lab

Career Opportunities:

Our students have the opportunity to determine their own career plans with our curriculum
and

rich elective course pool, updated in light of our national and international stakeholders.
Within

this context, while our students gain interdisciplinary knowledge in social, economic,
psychological, historical and ethical subjects and fields of social sciences, they also enter into
new media and communication sciences in the first year of the programme.Upon graduation,
our

students can work in every field of communication and media, at the communication
departments of institutions and organizations, in traditional media houses or new media news
platforms, in digital and social media management, and they can produce content. Our
students

who want to continue their careers as academics can choose courses from the elective pool
that

will support their goals, in addition to the research methods course, workshops and graduation
projects, which are compulsory for all our students.

Contact Information:
Prof. Dr. Elif Asude Tunca,



EUROPEAN UNIVERSITY OF LEFKE

FACULTY OF COMMUNICATION SCIENCES
New Media and Communication Program

Curriculum
2025-2026
1. Semester 2. Semester
Course Course Name Credit ECTS Course Course Name Credit ECTS
Code Code
COMNI80 | Computer Literacy (3-0)3 5 comclog | Mntroduction to (3-0)3 6
Communication
COMN191 Academic English I (3-0)3 3 COMN192 Academic English I (3-0)3 3
COMN117 Isr‘ctir:r?c‘fs“on to Social (3-0)3 6 NMCM104 | Digital Photography 22)3 5
NMCM101 Introduction to New Media (3-0)3 5 COMN204 Ethics in Profession (3-0)3 5
COMNI107 | Economics (3-0)3 6 comcioz | History of Mass (3-0)3 6
Communication
COMNI115 Sociology (3-0) 3 5 COMN104 Psychology (3-0) 3 5
TOTAL 18 30 TOTAL 18 30
3. Semester 4. Semester
Course Course Name Credit ECTS Course Course Name Credit ECTS
Code Code
NMCM251 | Public Relations (3-0)3 5 NMCM2se | New Mediaand (22)3 6
Publishing
NMCM255 Digital Content Production (2-2)3 6 COMN352 Research Methods (3-0) 3 6
New Media and . .
NMCM253 Communication Technologics (3-003 6 NMCM258 Mobile Reporting 2-2)3 6
NMCM257 | New Media Literacy (3-0)3 6 NMCM260 gﬁ;’(’)‘r’;z:‘ca“"“ (3-0)3 6
NMCM259 Storytelling and New Media (2-2)3 5 NMCM262 Interaction Design (2-2)3 6
UHTCO02 Turkish (2-0) 2 2
TOTAL 17 30 TOTAL 15 30
5. Semester 6. Semester
Course Course Name Credit ECTS Course Course Name Credit ECTS
Code Code
NMCM361 Media Analysis (3-0) 3 7 NMCM302 Media Law (3-0) 3 6
NMCM363 | User Experience 22)3 7 | NmMcmzes | Intercultural (3-0)3 6
Communication
NMCM36s | Digital Marketing (3-0)3 6 | NMcm3ee | Sccial Media 2-2)3 6
Communication Communication
NMELO1 Technical Elective I (3-0)3 6 NMELO02 Technical Elective 11 (3-0)3 6
UFRC01 University Elective I (3-0)3 4 UFRC02 University Elective II (3-0)3 4
UHTCO01 History (2-0)2 2
TOTAL 15 30 TOTAL 17 30
7. Semester 8. Semester
Course Course Name Credit ECTS Course Course Name Credit ECTS
Code Code
New Media and . .
NMCM461 Communication Workshop (1-4)3 5 NMCM464 Graduation Project 11 0-2)3 8
NMCM463 Graduation Project | (0-2) 1 2 NMELO06 Technical Elective VI (3-0)3 6
NMELO03 Technical Elective IIT (3-0)3 6 NMELO07 Technical Elective VII (3-0)3 6
NMEL04 Technical Elective IV (3-0)3 6 NMEL08 Technical Elective VIII (3-0)3 6
NMELO05 Technical Elective V (3-0)3 6 UFRC04 University Elective [V (3-0)3 4
UFRC03 University Elective 111 (3-0)3 4
NMCM400 Summer Training (0-0)0 1
TOTAL 16 30 TOTAL 15 30

Total Credit: 131

Total Course Number: 46

(1 Summer Training + 4 University Elective + 8 Technical Elective + 33 Compulsory Course)

Total ECTS: 240




FACULTY OF COMMUNICATION SCIENCES
DEPARTMENT OF NEW MEDIA AND COMMUNICATION
Undergraduate Course Descriptions

1% Semester

NMCM101 Introduction to New Media

The course examines basic concepts and principles of new media (i.e., digital media) as well as the role they play in society.
Throughout the course, students will explore the evolution of new media technologies as well as their impact on economics,
politics, communication and community. The course also explores key moments in computing and media history to gain a
perspective on the nature of technological innovation and change. This is an interdisciplinary course that includes
communication, sociology, law, political science, history and economics. Students will use digital media technology
throughout the course, providing them with practical experience with new media.

COMN117 Introduction to Social Sciences
The main purpose of this course is to let students see how seemingly diverse disciplines intermingle — anthropology and
economics, for example. In the end, students will be able to approach social issues with unbiased problem-solving skills.

COMN117 Economics
This course introduces students to the key concept and topic of microeconomics such as opportunity cost, production
possibility frontier, demand and supply, elasticity, utility, preferences, production, costs, perfect competition, monopoly.

COMN104 Psychology

This course is a broad introduction to the field of psychology. Aim of this course is give the foundation of ‘what is
psychology’ and ‘what are the main issues and topics’ in psychology to the students. With this aim student will cover schools
in psychology, biological basis of behaviour, sensation and perception, states of consciousness, learning, memory, cognition,
psychological disorders, health and stress, life span development and personality development. Students explore the key
figures, diverse theoretical perspectives, and research findings that have shaped some of the major areas of contemporary
psychology. This course also examines the research methods used by psychologists across these areas to study the origins
and variations in human behaviour.

2" Semester

COMC102 History of Mass Communication

This course explores the development of mass communication and its history, the main factors that played role in the
development of mass communication and the relationship between the history of communication and the history of humanity.
It emphasizes the processes of modernization and industrialization in that respect and concentrates on the historical
development of each mass medium via a detour from different historical contexts.

COMC104 Introduction to Communication

This course is designed to introduce the student to the study of communication. It focuses on the general conditions and
contexts of communication practices. It aims at providing the student with the general knowledge of definitions, models, and
basic concepts in communication; the range of verbal and non-verbal codes, and their complex interrelations in the message
systems of modern electronic media; and various communication contexts, with emphasis on the structure and function of
interpersonal communication and mass communication.

NMCM104 Digital Photography
Basic concepts of photograghy. Photography techniques, types of photography, art photography, photojournalism,
documentary photography. Enframing at photography, depth of field, perspective and colour settings.

COMNT115 Sociology

The course makes an introduction to the discipline of sociology and provides an outline of the major sociologists, sociological
paradigms and areas of sociological inquiry. It aims at developing students' awareness about the society in which they live,
with a due emphasis on sociological perspective and sociology as a scientific discipline. Thus, the course helps the students
to develop a sociological outlook and understand what such outlook retains in terms of the founding theories, main
sociological approaches, and related discussions in those areas ranging from everyday life, culture and globalization to social
stratification and mobility.

COMN204 Ethics in Profession

The aim of this course is to define ethical principles, to enable students to develop ethical behaviours related to their
profession, and to provide information about unethical behaviours that students may encounter in their professions. Within
the context of the course, students will demonstrate an understanding of the ethical principles in general or in the application
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of specialized knowledge, results of research, creative expression, design processes, etc. that are related with their sciences,
disciplines and potential professionals.

3rd Semester

NMCM251 Public Relations

This course provides students with a comprehensive understanding of the principles, strategies and practices in the field of
public relations. Through this course, students will examine the role of public relations in different sectors such as business,
public sector, non-profit organizations and media. Students will develop essential skills such as planning and executing
effective public relations campaigns, crisis communication, media relations and ethical decision-making.

NMCM253 New Media and Communication Technologies

This course examines the impact of new media technologies on communication practices and the broader cultural landscape.
Students will explore the evolution of digital media, emerging technologies, and their implications for society, businesses,
and communication professionals.

NMCM255 Digital Content Production

This course aims at providing students with the skills for telling stories to an online audience—through social media, on the
web and to a mobile audience. The student is to engage with video, digital photography, audio recordings, and data
visualizations. It is to make the student learn the tools and storytelling skills to produce and edit content 24/7. This includes
having the skills to code and plan tools for quick production. Upon completion of this course, students are to have the
knowledge and tools necessary to apply new skills’ set immediately to the newly-emerging media professions.

NMCM257 New Media Literacy
What is new media literacy? Structure of new media contents. Examination and interpretation of new media contents.
Productive and efficient usage of the Internet.

NMCM259 Storytelling and New Media

The course looks at the theory, principles, and practice of digital storytelling across new media. Course examines linear,
nonlinear, and experimental storytelling techniques, focusing on digital platforms for interactive sharing. Course practices
go through the process of creating narrative image data to share on social media and equip students with audio-visual
storytelling tricks and methods to create structures and scripts that work for digital sharing.

4™ Semester

COMN?352 Research Methods

This course aims to provide students with conceptual and theoretical framework in research methods. The course tends to
develop student skills in research and the ability to choose research topic, make critical literature review, decide on research
approach, and select proper sample by using different aspects of qualitative and quantitative research methods.

NMCM256 New Media and Publishing
New era in publishing and new media. Principles for: digital newspaper publishing; digital radio and tv broadcasting; social
media and advertising in new media.

NMCM258 Mobile Reporting

This course explores the techniques and tools used in mobile reporting for journalism and media communication. Students
will learn to produce, edit, and distribute news and multimedia content using mobile devices, with a focus on storytelling and
ethical considerations.

NMCM260 Communication Theories

This course aims at providing the student with the major theories and perspectives concerning the nature and role of
communication -especially, of mediated communication- in modern society. The course explores the communication models
and messages; classical and contemporary rhetorical theories; theories of interpersonal, group and mass communication as
well as the persuasion theory, public opinion, basic media theories and related debates.

NMCM262 Interaction Design

This course provides a high-level overview of the essential concepts related to interaction design focusing on screen based
interaction issues. During the course, students will become familiar with the elements of visual representations by using
various tools and applications that are commonly used in professional interaction design work.
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5% Semester

NMCM361 Media Analysis

This course involves consideration of theories of on the critical approaches arguing for the possibility of communication as
depending less on so-called universal models than on social, political and economic context of communication. To this end,
more contemporary communication studies and specific examples for such studies will be one of the main focuses in the
second part. Thus, this course will introduce the student to a broad range of approaches to communication so that s’he can
comprehend the ideas at play in the professional literature and in the practice of communication, and will understand to
analyse the media from a broader perspective.

NMCM363 User Experience

The course explores the fundamental concepts, techniques, practices, workflows, and tools associated with the practice of
user interface and user experience design for digital platforms including mobile applications, and interactive web designs.
Students will learn to create an online and mobile, experience for an online-based start-up company.

NMCM365 Digital Marketing Communication

The course's objective is to provide information on communication and digital marketing, both theoretical and practical. In
addition to the theory, real-world examples, and technologies utilised in digital marketing, the student will have the chance
to master the ins and outs of communication with a focus on digital marketing and will learn more about the topics that go
under the umbrella of Internet marketing.

6" Semester

NMCM302 Media Law

The course will consider the legal environment which applies to the operation and regulation of the media in Turkey, TRNC
and globally. Topics to be covered may include: defining the media for regulatory purposes, media ownership, defamation,
privacy, freedom of information, confidential information, content regulation, international and comparative perspectives,
contempt of parliaments and the courts, breach of confidence, advertising, and the online media, including social networking.
Concepts such as freedom of speech, ethics and access to justice will also be discussed. The focus of the course is on a critical
analysis of how the law applies to traditional and new media.

NMCM366 Social Media Communication

This course explores the use of social media as a communication tool in today's digital age. Students will learn the strategies
and techniques necessary to create and manage effective social media campaigns, understand audience engagement, and
utilize various social platforms for communication and marketing.

NMCM368 Intercultural Communication

This course looks at communications in relations between cultural groups and individuals. It examines the range of functions
and roles communication media play in intercultural affairs, global issues, and intergroup relations. It also focuses on the
strategic use of communications by various groups, the character of worldwide news, their construction of intercultural issues
and affairs, data circulation, international communication order. The course places special emphasis on the major theories
concerning communication flows in international media in that respect.

7% Semester

NMCM461 New Media and Communication Workshop

Creativity is a critical component in a any kind of communication act and strategy. In order to maintain a strong new media
and communication project, creators are expected to have the skills to produce visual stories with video, images, data and
text. This course aims at providing best-in-class techniques for producing news that tell stories for the new media and social
media networks.

NMCM400 Summer Training

The New Media and Communication students are encouraged to take part in industrial work/organizations relating to their
fields of study. This is required as part of the fulfillment of the degree program. Students are required to complete a total of
20 working days of Summer Training sessions after finishing their third year of studies.

NMCM463 Graduation Project I
During the final year of the programme, students are required to prepare and present a Graduation Project that will cover all
the information they have been taking during their education period in the Program. They can work on their own or as a

134



member of a team of preferably two members. The final-year project is divided into two courses; which are Graduation
Project I and Graduation Project II. In NMCM463 Graduation Project I course, they are expected to write a project proposal,
and present it with the actual sketches and demonstrations of the program that they will develop in NMCM464 Graduation
Project 11 course. The proposal includes basic requirements of the project they will implement. The detailed instructions are
shared at the beginning of the semester.

8™ Semester

NMCM464 Graduation Project I1

During the final year of the programme, students are required to prepare and present a Graduation Project that will cover all
the information they have been taking during their education period in the Program. They can work on their own or as a
member of a team of preferably two members. The final-year project is divided into two courses; which are Graduation I and
Graduation II. In NMCM464 Graduation Project II course, they are expected to develop, demonstrate and practice the written
project proposal prepared in NMCM463Graduation Project I course. The detailed instructions are shared at the beginning of
the semester.

UNIVERSITY HISTORY-TURKISH COURSES (UHTC)

COMN/ORTK106 Turkish/Tiirkce

To show the characteristics and rules of operation of the Turkish language with examples; to give the students the ability and
habit to express their feelings and thoughts accurately and effectively; to develop vocabulary through written and oral texts.
The aim of this course is to teach the rules of reading texts or the programs they listen to correctly. The COMN106 course
aims to provide basic Turkish reading, speaking and writing skills for international students.

Bu derste, yazi dilinin ve yazili iletisimin temel 6zellikleri, yazi dili ile sozlii dilin arasindaki farklar, Yazili ve sozli anlatim;
Oznel anlatim, nesnel anlatim, paragraf tiirleri, metnin tanimi ve metin tiirleri, yazili anlatim, yazili anlatim, planli yazma
asamalar1 (konu, konunun siirlandirilmasi, amag, bakis agisi, ana ve yan diislincelerin belirlenmesi, yazma plani hazirlama,
kagit diizeni) bilgilendirici metinler {izerinde kuramsal bilgiler: drnekler iizerinde ¢aligmalar ve yazma uygulamalari, bir
metnin 6zetini ve planini ¢ikarma, yazili uygulamalardaki dil ve anlatim yanliglarini diizeltme ve sozl1ii anlatim uygulamalari
islenmektedir.

COMN/ORTK108 History/Tarih

The course provides a detailed exposure on the history of the construction of the Turkish Republic under the light of Kemal
Atatiirk's principles this course is designed for Turkish speaking students. COMN108 is designed for non-Turkish speaking
foreign students. The aim of the course is to introduce a brief history of Turkish Republic and Cyprus. Social, economic and
political aspects and effects of Western Civilization on Turkey and Cyprus. Relations with Middle East.

Bu derste, Tiirk Ulusu’nun kurtaricisi, Cumhuriyetin kurucusu, diinyanin ender yetistirdigi asker ve devlet adami, devrimci
ve diisliniir Atatiirk’iin hayat hikayesinin yan1 sira, bir imparatorlugun ¢okiisii, Tiirk Ulusu’nun Atatiirk’iin 6nderliginde
kahramanlik destanlar1 yaratarak bagimsizligini savunusu, gen¢ ve dinamik Tiirkiye Cumhuriyeti’nin kurulusu ve bu
Cumbhuriyetin hizla yiikselisi “Tiirk Inkilab1” ad1 verilen biiyiik atihim ve degisikliklerin ne kadar zamana s1gdirildig1 ve bu
inkilaplarin 5nemi vurgulanmakta ve Atatiirk lkeleri anlatilmaktadir.

UNIVERSITY ELECTIVE COURSES (UTEC)

COMN180 Computer Literacy

This course is an introductory course to computers and their application; the basic components of computers, Random Access
Memory (RAM), Read Only Memory (ROM), Central Processing Unit (CPU) and the relationship between these hardware
components are introduced. Operating systems, application software (word processor, power point), Utility Software are
introduced. Internet, network connections and the types, digital security and ethics are covered. Social networks and other
web-based applications are introduced.

COMN182 Information Technologies

Information technologies and computational thinking; problem solving concepts and approaches; algorithm and flow charts;
computer systems; basic concepts about software and hardware; bases of operating systems, current operating systems; file
management; utilities (third party software); word processing programs; calculation/table/graphics programs; presentation
programs; desktop publishing; database management systems; Web designing; internet use in education; communication and
collaboration technologies; safe internet use; information ethics and copyrights; the effects of computer and internet on
children/teenagers.
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UNIVERSITY FOREIGN LANGUAGE ELECTIVE COURSES (UFLE)

COMN191 Academic English I

This course is designed for academically oriented students, aiming to bridge the gap between general and academic English.
The course aims to develop the skills required for academic study, including note-taking, essay writing, and teaching
strategies for undertaking research and navigating unfamiliar academic vocabulary. The course also aims to teach the features
of guided writing, as well as reading strategies such as predicting, skimming, and scanning. At the end of this course the
students are expected to be able to; develop strategies, to improve the ability to comprehend complex academic texts, to
develop strategies to produce more coherent writing and, make clear, appropriate, relevant notes from academic texts, and to
adopt various approaches to deal with new or unknown vocabulary by practising effective use of dictionaries, and through
making effective vocabulary records.

COMN192 Academic English II

This course is the continuation of the COMN191 English I course. Similar issues are addressed as in the former course, with
a more formal tone of language. This course integrates all four language skills and teaches students how to apply these skills
in real-world academic contexts. High-interest and intellectually stimulating authentic materials are used to familiarise
students with academic content. The course also aims to develop the ability to participate in exchanges of information and
opinions within the specific field, and to write instructions, descriptions, and explanations about topics related to the field.
Extra importance is put on teaching students’ terminology related to the specific field. (pre-requisite: COMN191)

COMN193 Communication Skills in English I

This course focuses on developing effective communication skills in English for academic and professional contexts. Students
will improve all four language skills (reading, writing, listening, and speaking) while consolidating their knowledge of
academic discourse, grammar, and vocabulary. The primary goal is to teach students strategies for critical thinking, clear
organisation, and effective presentation of information.

COMN194 Communication Skills in English 1T

Building on the foundation of the first course (COMN193 Communication Skills in English I), this course aims to advance
students' English proficiency and focus on advanced academic communication, particularly the development of extended
essay writing, research report preparation, and formal public speaking skills. Students will engage in more complex tasks,
including analysing sophisticated texts, conducting basic research, improving study skills like summarisation, and mastering
the conventions of professional correspondence (CVs, letters, memos) to meet real-life professional needs.

TECHNICAL ELECTIVE COURSES

PRAD308 Strategic Communication

The goal of this course is to provide students a thorough understanding of strategic communication in public and corporate
settings. It focuses on how businesses develop, carry out, and assess communication plans in order to influence stakeholders,
improve reputation, and accomplish long-term goals. Among the subjects covered are integrated communication planning,
media selection, audience analysis, messaging frameworks, and crisis communication. Through projects and simulations,
students will apply abstract ideas to actual situations.

NMCM421 Media Industries

Media industries collectively have tremendous influence in how people see and comprehend the world and therefore on the
information and beliefs upon which they feel or act. While media are central to the continued production of a sense of "the
world" at large or the "global" scale, media industries are situated geographically, culturally and institutionally. Even if they
promise worldwide coverage or are multinational companies, there is much to be gained from studying how media are
produced and distributed differently according to specific social, political, economic and historical conditions. This course
explores media industries around the world with a focus on the infrastructures behind representations in a broad range of
media (television, radio, cinema, news, telecommunications, Internet).

NMCM423 New Media Production Techniques

This course aims at providing students with a range of integrative production skills relating to pre-production, production
and post-production in new media. It specifically focuses on digital media and integrative media workflow fundamentals in
this regard. At the completion of these two semester courses, the student gains the basic knowledge and techniques for
organizing and producing a new media project.

NMCM322 Online Journalism
Emergence and development of online journalism. Online journalism and content production. News writing techniques in
online journalism. News and information sources for online journalism. Online journalism and actuality.
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NMCM427 Media and Public Opinion

This course aims at introducing the student to the main issues in research about public opinion. The course covers two
overlapping themes: First, it explores the meaning and origins of public opinion in relation with the following questions:
What is public opinion and how should we measure it? How do individuals form their opinions? Why should we care about
public opinion? Second, it examines causes of public opinion, focusing on the role of the media. How do the media affect
public opinion? How important is media influence compared to other factors? What is the relationship between new
technologies, such as the internet, and public opinion? During the course the student is encouraged to critically examine the
evidence and methods presented and generate new hypotheses and research topics.

NMCM342 Advertising and Society

This course makes students understand the social aspects of advertising and the role that it plays in society. It explores the
history of advertising and the relationship between advertising and popular culture. Advertising content, the mechanisms of
persuasion, and the effect of advertising on human behaviour are issues to be covered. A specific attention is paid on the
representation of gender and various groups in advertising, children and advertising, and social advertising.

NMCM328 Digital Culture

In recent years, digital technology has begun to touch on almost every aspect of our lives. Nowadays most forms of mass
media, television, recorded music and film are produced and even distributed digitally; and these media are beginning to
converge with digital forms. At work we are surrounded by technology, whether in offices or in supermarkets and factories,
where almost every aspect of planning, design, marketing, production and distribution is monitored or controlled digitally.
This course aims at articulating the degree to which our everyday lives are becoming dominated by such digital technology,
and how this dominance is reflected in many areas. It also focuses on how, out of this situation, a particular set of cultural
responses has emerged, for example, in art, music, design, film, literature and elsewhere.

NMCM431 Communication and Society

This course explores the complex relationship between communication and society, examining how media, language, and
technology shape social structures, cultural practices, and individual identities. Students will study key theories of
communication, the evolution of media systems, and the social impact of emerging communication technologies. Through
critical discussions and case studies, the course encourages students to analyze contemporary communication issues such as
digital culture, globalization, media ethics, and the role of communication in social change.

NMCM451 Political Economy of Media

This course basically relies on what political economy is by providing an overview of major approaches within the
conjunction of mass communication and political processes. Thus, it introduces basic concepts of political economy to the
study of contemporary media. By examining corporate, public and alternative media formations, it provides the student with
the tools to analyze intersections of power and wealth in societies and economies increasingly centred on the profitability of
culture and information. Such issues as news and agenda setting and political economy of media institutions, as well as
broader cultural processes such as religion and media, and representation of social groups are among the topics to be covered.

NMCM446 Digital Media and Genre

This course explores the questions of how to do digital writing by examining different genres, demonstrating how intentional
thinking about author's craft in digital texts engages students in writing that is grounded in their digital lives. It shows how
the heart of digital composition is strong writing, whether it results in a presentation, a paper, or a video. Throughout the
course, it is offered: in-depth guidance for helping students to compose web texts (such as blogs and wikis), presentations,
audio, video, and social media; and mentoring texts that can give a snapshot into what professionals do to craft digital writing.

NMCM442 Artificial Intelligence in Media Industries

This course introduces the basic concepts of artificial intelligence (Al). General understanding of basic concepts (agents,
page description, problem-solving strategies, environment types), search algorithms: uniformed (BFS, DFS, Uniform Cost,
Depth Limited, Iterative) search algorithms, Informed (Greedy, A*, Hill Climbing, Simulated Annealing) search algorithms.
It gives an introduction to game playing and Alpha-Beta pruning algorithms. Propositional Logic, First order logic together
with Inference (Forward and Backward Chaining, Resolution) are also explained.

COMM402 Media Ethics

This course explores several strains of Ethical Philosophy and their practical applications in contemporary professional
communication: Audio-visual journalism, Filmmaking, Public Relations and Advertising. The particular emphasis is on the
responsibilities of the professional communicator. Given the fact that most of our moral learning comes from stories, and that
professional communicators are storytellers, the course makes use of films, television programs, newspaper and television
journalism, and advertisements to illustrate ethical philosophy and to present ethical dilemmas for discussion, analysis, and
application of ethical theories. To this end, it focuses on a wide variety of ethical issues including censorship, conflicts of
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interest, portrayal of minorities, the elderly, and children.

NMCM402 Workshop on Professional Practice

This course includes such topics ranging from successful case studies to useful information that students can use to put their
own specific news stories into practice. This includes a detailed experience of how such fields as sports journalism,
entertainment, art and culture journalism use new media, especially social media, blogs, and Instagram for providing
followers and an interactive journalism environment. There is also an interactive panel on the course, where certain expert
speakers review their own experiences and professional practices.

POLS315 Political Communication
This course aims to introduce students how human perception affected by the complex relationship between politics, the
media and democracy by examining how political actors make use of the media.

TOUR351 Brand Management

Students explore the issues and challenges commonly faced by brand managers. Topics include an introduction to brands and
brand management, identifying and establishing brand positioning and values, planning and implementing brand marketing
programs, measuring and interpreting brand equity, and growing and sustaining brand equity.

INTR452 European Studies

This course is designed to evaluate how the experiment of 1951 in the coal and steel sectors among six European nations has
grown to be a formal political and economic union by embracing almost all continental states after the developments in the
post-cold war period. Within this framework, this course covers the short history of the integration process among the
European countries along with the political institutions, the key policies and the most current developments in the European
Union including Brexit.

GAST311 Cuisine and Culture

Food is a critical component of culture within any society. This course investigates its impact on lifestyle, commerce, and
politics in key global regions. Students learn why and how agriculture, religion, history, and environmental sustainability
influence the characteristics of a culture and its food. The course develops an expanded understanding and appreciation of
why and how people from diverse world cultures with varying backgrounds approach food and beverages differently.

OSHE201 Occupational Safety and Health

This course provided information on the theory and history of occupational health and safety, and enforcement of laws that
address occupational safety and health globally. It also aims to guide students in understanding the roles and responsibilities
of workers, unions and employers. This course also reviews other safety related issues and aspects of recognizing, evaluating,
and understanding control of safety and health hazards in the workplace.

UNIVERSITY FREE ELECTIVE COURSES (UFRC)

UFEC101 Personal Development

This course focuses on self-awareness, personal growth, and skill development for academic and professional success. Topics
include communication, time management, goal setting, stress management, motivation, and lifelong learning strategies.
Students will engage in reflective activities and practical exercises to enhance their personal and interpersonal effectiveness.

UFEC102 Social Responsibility

This course explores the concept of social responsibility and its role in individual, institutional, and community life. Topics
include ethical values, civic engagement, volunteerism, sustainability, and the responsibilities of citizens and organizations
toward society. Students will participate in discussions and practical activities that promote awareness and active contribution
to social well-being.

UFEC103 Communication Skills

This course provides a practical foundation in essential communication strategies for academic, professional, and personal
success. Students will develop core competencies in active listening, public speaking, professional writing, and interpersonal
communication.

UFEC104 Ecology and Environment

This course provides an introduction to the fundamental principles of ecology and their critical application to modern
environmental issues. We will explore the interconnectedness of life from ecosystems to the biosphere, and examine human
impacts such as climate change, biodiversity loss, and pollution.
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UFEC201 Leadership and Management

In this course, an analysis of theoretical and practical knowledge is made. In this context, basic social and psychological
factors associated with the concept of leadership and current theories will be explained, and how theoretical knowledge can
be applied in terms of leadership and management functions in organisations will be emphasised. The aim of the course is to

provide students with a deep understanding of leadership and management concepts and to develop their own leadership
skills.

UFEC202 Environment and Sustainable Development

This course provides information on nature and the environment, along with the sustainability concept, and guides students
to gain awareness about environmental problems. It aims to inform students about the daily practices that will lead to a more
sustainable living. Additionally, knowledge about the global and social effects of all practices on health, the environment,
safety, and current issues related to the field of their area of study, as well as awareness of the legal consequences of their
specific area of practice, is covered.

UFEC203 Career Development and Planning

This course introduces students to the principles of career development and effective planning for professional life. Topics
include self-assessment of skills and interests, exploration of career options, CV and résumé preparation, interview
techniques, networking, and employability skills. Students will prepare an individual career plan that links academic studies
with future career goals.

UFEC204 Human Rights

This course introduces the principles, history, and frameworks of human rights at local, national, and international levels.
Topics include fundamental rights and freedoms, human rights violations, legal protections, international conventions, and
the role of institutions and civil society. Students will analyse contemporary human rights issues and reflect on ethical, social,
and legal responsibilities.

UFEC206 Sustainable Forestry

This course introduces principles and practices of sustainable forestry, including forest ecology, management, conservation,
and resource utilisation. Students will examine environmental, economic, and social aspects of forest sustainability, forest
policy, and regional forestry practices, with emphasis on responsible planning, conservation strategies, and the role of forestry
in ecosystem services.

UFEC301 Prevention from Addiction and Healthy Life

This course examines the factors leading to addiction and promotes strategies for maintaining a healthy lifestyle. Topics
include types of addiction, risk factors, prevention methods, healthy habits, stress management, and the role of family,
education, and society in supporting well-being. Students will develop awareness and practical skills for preventing addictive
behaviours and sustaining a balanced life.

UFEC302 Artificial Intelligence and Productivity

This course introduces the fundamental concepts and applications of artificial intelligence, with a focus on enhancing
productivity in both daily life and professional settings. Topics include machine learning, automation, data-driven decision
making, and Al tools in education, business, and healthcare. Students will explore the opportunities, challenges, and ethical
issues associated with Al while learning practical ways to utilise Al technologies effectively.

UFEC304 Media Literacy

This course develops critical skills for understanding, analysing, and evaluating media messages across different platforms.
Topics include media history, representation, digital communication, misinformation, and the social, cultural, and political
impacts of media. Students will learn to become informed media consumers and responsible participants in today’s
information society.

UFEC305 Entrepreneurship and Innovation

This course introduces the fundamentals of entrepreneurship and innovation, focusing on creativity, opportunity recognition,
business planning, and value creation. Topics include entrepreneurial mindset, startup development, innovation processes,
and the role of entrepreneurship in economic and social growth. Students will explore case studies and develop practical
skills for transforming ideas into innovative solutions.

UFEC306 Youth and Volunteering

This course examines the significance of youth participation in volunteer work and community service. Topics include civic
engagement, social solidarity, leadership, project development, and the role of volunteering in personal growth and societal
development. Students will be encouraged to take part in volunteer projects and reflect on their contributions to community
well-being.
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UFEC307 Environment, Recycling and Waste Economy

This course examines environmental challenges with a focus on recycling, waste management, and the circular economy.
Topics include sustainable resource use, waste reduction strategies, recycling technologies, environmental policies, and the
economic and social benefits of waste management. Students will gain awareness and practical knowledge to promote
environmental sustainability and responsible consumption.

UFEC308 Public Relations and Advertisement

This course introduces the basic principles and practices of public relations and advertising in contemporary society. Topics
include communication strategies, media relations, branding, campaign design, target audiences, and the ethical aspects of
persuasive communication. Students will analyse case studies and develop practical skills in creating effective public relations
and advertising messages.

UFEC401 Societal Gender

This course provides an introduction to the social construction of gender, exploring how gender shapes and is shaped by
culture, institutions, history, power relations, and identity. Topics include gender roles and stereotypes; gender identity;
intersectionality; gender, law and policy; gender and media; gender-based violence. Through lectures, readings, discussions,
and projects, students will develop critical thinking and awareness of gender as a central axis of social organisation and
inequality.

UFEC402 Environmental Ethics

Environmental Ethics explores moral questions surrounding human relationships with the natural world. What obligations
do people have to non-human life, ecosystems, and future generations? How should we weigh the rights of animals, plants,
and landscapes relative to human needs and desires? This course examines normative ethical theories (e.g. anthropocentrism,
biocentrism, ecocentrism), applied environmental issues (climate change, species loss, pollution, land use), and ethical
frameworks that inform policy, law, and personal choices. Students will engage with philosophical texts, public policy,
environmental justice, and the ethics of sustainability and conservation.

UFEC403 Healthy Diet and Qualified Life

An applied introduction to principles of healthy eating and their role in improving individual quality of life. The course covers
macronutrients and micronutrients, dietary guidelines, meal planning across life stages, nutrition-related chronic disease
prevention, food safety and hygiene, the relationship between diet and mental/physical well-being, and practical strategies
for adopting and maintaining healthy eating habits. Case studies and regional examples (Turkey/North Cyprus) are used to
contextualise recommendations

UFEC404 Life Quality

This course explores the concept of quality of life from multidimensional perspectives—physical, emotional, social,
environmental, and cultural. Students learn how quality of life is defined, measured, and affected by individual, societal, and
environmental factors. Through case studies and assessment tools, the course examines how quality of life varies across
different life stages, health statuses, and socio-economic groups, and how interventions, policies, and personal practices can
enhance it.

UFEC405 Lifelong Learning

This course introduces the theory and practice of lifelong learning. It explores how learning continues beyond formal
education, its importance for personal development, professional growth, and social participation. Students will examine
adult learning theories, non-formal and informal learning settings, learning motivations, learning strategies, and educational
policies supporting lifelong learning. The course also explores how individuals can self-direct their learning, adapt to change,
and sustain continuous learning throughout various life stages.

UFEC408 Preparedness and Awareness in Disasters and Emergencies

This course provides essential knowledge and skills for disaster and emergency preparedness. Topics include disaster risk
reduction, emergency planning, and crisis management. Students will learn about various types of disasters, their impacts,
and mitigation strategies. The course emphasises community awareness and the roles of different stakeholders in disaster

management.
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