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PROGRAM INFORMATION

Program Name and Degree Awarded
Visual Communication Design, Bachelor Degree

Duration of Studies
8 semesters, 4 years

Total Credits / ECTS
131 credits / 240 ECTS

Language of Instruction
English

Mission and Vision

The Department of Visual Communication Design envisions becoming a pioneering academic
program that nurtures creative, critical, and innovative designers capable of shaping the future of
communication and digital culture. By embracing both traditional and emerging design practices,
the program aims to inspire graduates who are globally competitive, socially responsible, and
equipped to contribute meaningful solutions to the cultural and technological challenges of the
contemporary world.

The mission of the Department of Visual Communication Design is to provide students with a
comprehensive education that blends theory, practice, and technology in the field of design.
Through a curriculum that emphasizes creativity, research, and interdisciplinary collaboration,
the program prepares graduates to become adaptable professionals who can critically engage
with cultural, social, and ethical dimensions of communication. The department is dedicated to
fostering originality, innovation, and design thinking, enabling students to create impactful visual
solutions across diverse media platforms.

Program Objectives

The Visual Communication Design program aims to educate creative and socially responsible
designers who can combine artistic expression, technological proficiency, and critical thinking to
address contemporary communication challenges. By fostering a balance between theory and
practice, the program equips students with the skills to succeed in diverse design and media
industries while encouraging innovation, collaboration, and ethical awareness. Graduates of the
program are expected to demonstrate adaptability in an evolving global landscape and contribute
positively to cultural, social, and technological development.

Key Objectives:
e Develop strong foundations in design principles, visual literacy, and creative problem-
solving.




Equip students with advanced digital and traditional design skills for print, interactive,
and multimedia platforms.

Foster critical thinking, research, and the ability to analyze cultural and social contexts in
design.

Encourage innovation, experimentation, and originality in both academic and
professional projects.

Promote ethical awareness, sustainability, and social responsibility in communication
design practices.

Prepare graduates for successful careers in design, advertising, media, digital
communication, and creative industries, as well as for advanced academic studies.

Program Learning Outcomes
Graduates of the Visual Communication Design program will be able to:

1.

Design Knowledge & Principles — Demonstrate a comprehensive understanding of design
theory, visual communication principles, and aesthetics in both traditional and digital
contexts.

Creative Problem-Solving — Apply creative and critical thinking skills to analyze,
conceptualize, and develop innovative design solutions for diverse communication
challenges.

Technical Proficiency — Use industry-standard tools and technologies (e.g., Adobe
Creative Suite, 3D and animation software, prototyping tools) to produce high-quality
visual and interactive media.

Research & Analysis — Conduct research, interpret data, and integrate theoretical,
cultural, and social perspectives into design processes.

Communication & Storytelling — Create clear, engaging, and impactful visual narratives
through images, typography, motion, and multimedia platforms.

User-Centered Design — Apply user experience (UX) and interaction design principles to
create functional, accessible,and meaningful digital products.

Collaboration & Leadership — Work effectively in interdisciplinary teams, demonstrating
collaboration, leadership, and project management skills.

Ethics & Social Responsibility — Evaluate the ethical, cultural, and environmental
implications of design decisions, promoting sustainable and socially responsible
practices.

Adaptability & Lifelong Learning — Adapt to evolving technologies, media platforms,
and industry trends while demonstrating readiness for lifelong learning and professional
growth.



10. Professional Practice — Build and present a professional design portfolio that reflects
originality, technical expertise, and preparedness for careers in creative industries or
further academic studies.

Curriculum

1. Year Fall

Course Code Course Name C |Crd | ECTS
COMN104 Psychology C |3 5
VCDE101 Design Principles C |6 7
VCDE113 Freehand Drawing C |3 6
VCDE151 Introduction To Visual Communication Design C |3 4
UFLEO1 Foreign Language Elective I (English)[1-2] E |3 3
UTECO1 University Elective I[1-2] E |3 5
Curriculum Total Credit:21 ECTS:30 Course Number:6 Compulsory:4 Elective:2

1. Year Spring

Course Code Course Name C | Crd | ECTS
COMC104 Introduction To Communication C |3 6
COMN204 Ethics In Profession C |3 5
VCDE104 Digital Photography C |3 5
VCDE114 Perception And Design Concepts C |3 9
UFLEO2 Foreign Language Elective li (English)[1-2] E |3 3
UHTCO02 Turkish[1] C |2 2
Curriculum Total Credit:17 ECTS:30 Course Number:6 Compulsory:5 Elective:1

2. Year Fall

Course Code Course Name C | Crd | ECTS
VCDE201 Visual Communication Design | Cl4 7
VCDE251 Computer Aided Design C |3 6
VCDE253 New Media And Communication Technologies C |3 6
VCDE255 Digital Content Production C |3 6
VVCDE259 Storytelling And New Media C |3 5

Curriculum Total Credit:16 ECTS:30 Course Number:5 Compulsory:5 Elective:0

2. Year Spring

Course Code Course Name C | Crd | ECTS
VCDE202 Visual Communication Design i Cl4 7
VCDE260 Typography And Layout Design C |3 6
VCDE262 Digital Illustration And 2D Animation C |3 6
VCDE264 Motion Design C |3 6
VCDE268 Interaction Design C |3 5

Curriculum Total Credit:16 ECTS:30 Course Number:5 Compulsory:5 Elective:0

3. Year Fall

Course Code Course Name C | Crd ECTS

VCDE301 Visual Communication Design lii Cl|4 7




VVCDE305 3D Animation C |3 5
VCDE363 User Experience C |3 6
VVCDE365 Digital Marketing Communication C |3 6
UFRCO01 University Elective 1[1-23] E |3 4
UHTCO1 History[1] C |2 2
Curriculum Total Credit:18 ECTS:30 Course Number:6 Compulsory:5 Elective:1

3. Year Spring

Course Code Course Name C | Crd | ECTS
VCDE302 Visual Communication Design Iv Cl4 7
VCDE360 Branding And Identity Design C |3 6
VCDE362 Organic Modelling C |3 7
UFRCO02 University Elective li[1-23] E |3 4
VCELO1 Technical Elective 1[1-6] E |3 6
Curriculum Total Credit:16 ECTS:30 Course Number:5 Compulsory:3 Elective:2

4. Year Fall

Course Code Course Name C | Crd | ECTS
VCDE400 Summer Training C|O0 1
VCDE401 Graduation Project | C |3 5
VCDE403 Interdisciplinary Design Studio C |4 8
UFRCO3 University Elective lii[1-23] E |3 4
VCELO02 Technical Elective li[1-6] E |3 6
VCELO3 Technical Elective lii[1-6] E |3 6
Curriculum Total Credit:16 ECTS:30 Course Number:6 Compulsory:3 Elective:3

4. Year Spring

Course Code Course Name C | Crd | ECTS
VCDE402 GRADUATION PROJECT I C |3 8
VCDE404 PORTFOLIO DESIGN C |3 4
VVCELO4 TECHNICAL ELECTIVE IV[1-6] E |3 6
VCELO5 TECHNICAL ELECTIVE V[1-7] E |3 6
VVCELO6 TECHNICAL ELECTIVE VI[1-6] E |3 6
Curriculum Total Credit:15 ECTS:30 Course Number:5 Compulsory:2 Elective:3

Laboratory and Equipment Capacity (if applicable)
Computer Lab with 30 computers

Career Opportunities

Graduates of the Visual Communication Design program are prepared for diverse professional
roles in the creative industries, media, and communication sectors. With strong foundations in
design principles, digital tools, and storytelling, they can pursue careers in both traditional and
emerging fields of design. Possible career paths include:

e Graphic Designer (print and digital media)
e Visual Communication Designer
e Branding and Identity Designer



User Interface (UI) / User Experience (UX) Designer

Interaction Designer

Motion Graphics Designer

2D/3D Animator and Illustrator

Digital Content Creator / Social Media Designer

Web and Mobile App Designer

Art Director or Creative Director

Photography and Multimedia Specialist

Advertising and Marketing Designer

Design Consultant in cultural, educational, or non-profit organizations

Additionally, graduates may continue their academic journey by pursuing master’s and doctoral
studies in design, media, or related communication fields, preparing them for careers in research
and higher education.

Contact Information
Assist. Prof. Dr. Elif ATAMAZ
Head of Department
eatamaz@eul.edu.tr



EUROPEAN UNIVERSITY of LEFKE - "Faculty of Communication Sciences"

"New Media and Communication Department"

SYLLABUS

2025-2026 Spring Semester

Weekly Course
Course Code Course Name Course Type Hour Credit ECTS Weekly program
T|U
COMM 104 Introduction to Communication Compulsory | 31 0] 0 3 6 Monday: 9.00
Prerequest Prerequest course Date Prepared: 03.10.2025
Lecturer Assist. Prof. Dr. Heycan Erhiirman Ugur X
E-mail herhurman@eul.edu.tr Class Size 28
Phone 3747 Office Hour Monday: 12:00 -13.00
Asst.to Lecturer |- Office/RoomNo. |Communication Sciences Faculty/Room No. 2

Course Objectives

This course is designed to introduce the student to the study of communication.It focuses on the general conditions and contexts of communication

practices. It aims at providing the student with the general knowledge of definitions,models,and basic concepts in communication;the range of verbal and
non-verbal codes,and their complex interrelations in the message systems of modern electronic media;and various communication contexts, with emphasis

on the structure and function of interpersonal and mass communication.

Learning Outcomes

1.The course introduces and provides basic understanding about communication studies.
2.The students know about the basic schools and models of communication.

3. The students are enable to analyse the media products.

1 |[Fiske, J.C. (1990). Introduction to Communication. London:Routledge.
Textbook and/or | 2 [Dimbleby,R.&Burton,G. (1985).More than words: An introduction to communication. London:Routledge
References 3 [Lule, J. (2016). Understanding Media and Culture: An introduction to Mass Communication. Minnosota: University of Minnosota.
4 | Mattelart, A.,Mattelart,M.(1998). Theories of Communication. London:Sage
WEEKS Date TOPICS Reference No - Section
1.Week 2.02.2026 |Introduction
2. Week 9.02.2026  |What is communication 1/3/4
3.Week 16.02.2026 |Categories of communication 1/2
4.Week 23.02.2026 |Why do we communicate? 1/2
5.Week 2.03.2026 |Shannon and Weaver's model 1/2
6.Week 9.03.2026 |Gerbner's model 1/2
7.Week 16.03.2026 [Lasswell's model and Jakobson's model 1/2
8.Week 23.03.2026 |Newcomb's model 1/2
9.Week 30.03.2026 |Westley and Maclean's model 1/2
10.Week 6.04.2026  |Process school 1/2/3
11.Week 13.04.2026 [National holiday 1/3
12.Week 20.04.2026 [Semiotics and culture 1/3
13.Week 27.04.2026 JAnalysis of the media products 1/3
14.Week 4.05.2026 |Repetition
COURSE and PROGRAM OUTCOMES MATRIX
Program Outcomes

PO1 Acquire and define concepts based on advanced theoretical and practical knowledge related to the field of communication and journalism.

PO2 Learn the communication with different cultures by using the basic concepts of communication science.

PO4 Discuss the ideas,topics and problems specific to the field of online journalism and communication

Evaluation Tools

. Program Outcomes
Learning Outcomes
PO1 PO2 PO12
LO1 5 5 3
L02 5 4 4
LO3 3 3 5
Weight in
Measurement Instrument Number Date Weight on Final Grade &

Semester Evaluation (%)

Final Exam/Project 1 50
Evaluation within the semester
Mid-term Exam(s)/Project 1 50

Presentation

Project(s)
Homework(s)
Other
*** |lifelong Learning Program (LLP) *** I Language of the Course English
Evaluation Tools Number Student Workload Hours Evaluation Tools Number Student Workload Hours
Theory 14 42,0 Practice
Mid-term exam 1 50,0 Final Exam 1 50,0
Quiz Project
Workshop Seminar
Field Study Presentation
Other Personal Study 38,0
TOTAL: 180,0
Recommended ECTS Credit (Total Hour /30) : 6



mailto:herhurman@eul.edu.tr

EUROPEAN UNIVERSITY OF LEFKE
Visual Communication Design - Faculty of Communication Sciences
SYLLABUS
2025-2026 Fall Semester
Weekly
Course Code  |Course Title Course Type Course Hours Credits ECTS Weekly Time Schedule
T|IA]|L
bebiod/ PERCEPTION AND DESIGN CONCEPTS Compulsory 212]0 3 10
MCDE114 Wednesday; 9.00 - 12.50
Prerequisite Prerequisite to
Course Lecturer |Assist. Prof. Dr. Elif ATAMAZ )
Office Hours | Jay: 9.00 - 12.00
E-mail eatamaz@eul.edu.tr Schedule
Phone 2747 Office / Room No [Faculty of Communication, Room No:6
Teaching Assistant Phone
E-mail Office / Room No
This course examines how perceptual psychology and cognitive processes impact game design. Students will learn about color, form, space, motion, and visual
Catalogue . ) ) . ) . ) PN L
Lo hierarchy, focusing on creating effective, user-centered designs. Through lectures and design exercises, they will gain insights into how perception influences
Descriptions communication and aesthetics in visual media.
L This course introduces perception principles and their influence on design, user experience, and communication. Students will explore visual, auditory, and
Objectives o ) . . i U :
cognitive psychology in the context of game design, motion design, and digital media.
Upon successful completion of the course, students will be able to:
. (1) Understand human perception and its role in design, games, and media.
Learning . . - .
(2) Apply visual principles to enhance usability and storytelling
Outcomes (3) Analyze how design elements affect perception and communication.
(4) Develop interactive and/or static design projects that consider perceptual effects.
PO1: 5 PO7:3 (1) Strongly disagree;
PO2:5 PO8: 5 (2) Disagree;
Programme PO3:5 P0O9: 4 (3) Neither agree nor disagree;
Outcome Relations|F 0% 4 Po10:5 (4) Agree;
POS:3 (5) Strongly agree
PO6: 5 gly agree.
Textbooks 1 |"Universal Principles of Design" — William Lidwell
and/or 2 |"Thinking, Fast and Slow" — Daniel Kahneman
References 3 |"Graphic Design: The New Basics" — Ellen Lupton
WEEK Date TOPICS Reference No - Section
Week 1 4.02.2026 |Introduction to Course
Week 2 11.02.2026 |Introduction to Perception in Design 1/2
Week 3 18.02.2026 |Visual Perception & Gestalt Principles 1/2
Week 4 25.02.2026 |Attention & Visual Processing 1/2
Week 5 4.03.2026 | Visual Hierarchy & Layout 1/2
Week 6 11.03.2026 |Form, Shape & Meaning 1/2
Week 7 18.03.2026 |Color Theory & Perception 1/2/3
Week 8 25.03.2026 |Space, Depth & Visual VVolume
Week 9 1.04.2026 |Space, Depth & Visual Volume 1/2/3
Week 10 8.04.2026 |midterm exam week 1/2/3
Week 11 15.04.2026 |Motion & Perception 1/2/3
Week 12 22.04.2026 |Cognitive Bias & Visual Design
Week 13 29.04.2026 |Final Project Production
Week 14 6.05.2026 |Final Project Production
Week 15 13.05.2026 |Final Presentation & Evaluation
16-25/05/2026 |Finals
. . Weight in Weight in
Evaluation Tool uantit Date
Q v Total (%) Semester Evaluation (%)
Final Exam (Project) 1 50
Semester Evaluation 50
Evaluation Midterm(s)
Tools Quiz(zes)
Project(s) 1 30 60,0
Homework 6 20 40,0
Laboratory works
Attendance
***  lifelong Learning Programme (LLP)  *** Language of Instruction: English
Evaluation Tool Quantity Student Workload ¢ 1 ation Tool Quantity Student Workload
Hours Hours
Theoretical lecturing hours (TLH) 14 56 Homework 10 60
TLH self study 14 28 Project 1 60
Quiz (Q) Presentation
Q preparation self study Seminar
Laboratory (L) Tutorial 1 28
L preparation work
Midterm exam (ME) Final exam (FE) (project) 1
ME preparation self study FE preparation self study 1 64
TOTAL : 296
Recommended ECTS Credit (Total Hours / 30) : 9,87
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EUROPEAN UNIVERSITY of LEFKE - "Faculty of Communication Sciences"

"New Media and Communication

Visual Communication Design" Program

SYLLABUS
2025-2026 Spring Semester
Weekly
Course Code Course Name Course Type | Course Hour Credit ECTS Weekly program
T|U L
NMCM104- -
Digital Photograph C | 212]o0 3 5 Monday: 13:00 - 17:50
PRAD104-VCDE104| & grapny ompulsory onday;
Prerequest - Prerequest course - Date Prepared: 3.02.2025
Lecturer Asst. Prof.Dr.Elif ATAMAZ
Class Size 30
E-mail eatamaz@eul.edu.tr
Phone 2747 Office Hour  |Wednesday: 14:00 - 17:00
Asst.to Lecturer |- Office/RoomNo. | Communication Sciences Faculty/Room No. 6
E-mail - Telephone -
Catal Basic concepts of photograghy. Photography techniques, types of photography, art photography, photojournalism,
b ata ,oif'e documentary photography. Enframing at photography, depth of field, perspective and colour settings.This course is aim to enable the students to gain control in
escription

basic photography, as well as to develop their skills in pixel based photographic design, using numerous digital photo editing softwares.

Course Objectives

image editing.

This course aims to develop students’ technical and visual skills in digital photography, from basic camera control to photographic composition and digital

Learning Outcomes

LO1 |Have creative control over digital photograph

LO2

Understand and to be able to apply photographic composition rules and techniques

LO3

Know and to be able to apply some digital photographic editing, modifying, and recreating techniques

LO:

5

Produce high quality creative digital photographic content for new media.

Textbook of Digital Photography (2nd Ed.), Dennis P. Curtin, Shortcourses and Photocourses Publications, 2007 (available as PDF).

Textbook and/or 2 |Digital Photography (Third Edition), Katrin Eisman, Sean Duggan, Tim Grey, 2011 (available as PDF)
References 3 |Learn PHOTOGRAPHY, YouTube couse video set
WEEKS Date TOPICS Reference No - Section
1.Week 2.02.2026 |Introduction to Photography: Course overview and basic concepts
2.Week 9.02.2026 |Fundamentals of Photography: Camera basics and photographic terminology 1/2/3
3.Week 16.02.2026 |Framing and Composition I: Rule of thirds and golden ratio 1/2/3
4.Week 23.02.2026 |Composition I1: Balance, rhythm, and visual organization 1/2/3
5.Week 2.03.2026 |Composition IlI: Pattern, repetition, and visual emphasis 1/2/3
6.Week 9.03.2026  |Color in Photography: Color harmony and visual impact 1/2/3
7.Week 16.03.2026 |Black and White Photography: Tone, contrast, and texture 1/2/3
8.Week 24.03.2026 |Week Point of View and Camera Angles
9.Week 6.04.2026 |Mid-term week 1/2/3
10.Week 13.04.2026 |Light and Shadow in Photography: Silhouette and contrast 3
11.Week 20.04.2026 |Photography Genres I: Portrait and abstract photography 3
12.Week 27.04.2026 |Photography Genres Il: Environmental and weather-based photography 3
13.Week 4.05.2026 | Visual Critique: Comparative analysis of strong and weak photographs 3
14.Week 11.05.2026 |Student Projects and Portfolio Preparation 3
15.Week 16-25.05.2026 |Student Projects and Portfolio Preparation
COURSE and PROGRAM OUTCOMES MATRIX
Program Learning Outcomes
PO5 Acquire foundational knowledge regarding the principles and operations of new media;
PO8 Utilize essential technical equipment relevant to the field of digital media and communication
PO13 Create user-centered design innovative designs and multimedia products for print and digital/media
PO14 Utilize information and communication technologies as required by the field of communication and new media
Learning Outcomes Program Outcomes
PO5 PO8 PO13 PO14
LO1 2 4 2 2
LO2 2 4 3 2
LO3 2 4 3 3
LO4 2 5 3 3
Weight on Final Grade Weight in
Measurement Instrument Number Date .
(%) Semester Evaluation (%)
Final Exam
Evaluation within the semester
Evaluation Tools Mid-term Exam 1 30
Quiz
Final Project(s) 1 50
Homework(s) 1 20
Laboratory
Other

KAk

Lifelong Learning Program (LLP) ***

Language of the Course

English

Evaluation Tools Number Student Workload Hours Evaluation Tools Number Student Workload Hours
Theory 14 28,0 Practice
Mid-term Exam 1 20,0 Final Exam
Quiz Project 1 40,0
Laboratory Homeworks 1 30,0
Workshop Seminar
Field Study Presentation
Other Personal Study 30,0

TOTAL: 148,0

Recommended ECTS Credit (Total Hour /30) : 5



mailto:eatamaz@eul.edu.tr

EUROPEAN UNIVERSITY OF LEFKE

COMMON COURSES

2025-2026 Spring Semester

weekly course hour
Course Code Course Name Course type T " Credit ECTS Weekly program
COM204 ETHICS IN PROFESSION Compulsory 3 0 0 3 8
FRIDAYS 10:00-11:30
Prerequest - Prerequest course
Lecturer Prof. Dr. Mustafa SAGSAN
Class Size HKO000
E-mail msagsan@eul.edu.tr
Telephone 2626 Office Hour MONDAY : 12:00-12:50
Asst.to Lecturer |0 Office/RoomNo. |FEAS ROOM NO:7
E-mail - Phone R
The aim of this course is to define ethical principles, to enable students to develop ethical behaviors related to their profession, and to provide
L information about unethical behaviors that students may encounter in their professions. Within the context of the course, students will
Course Objectives demonstrate understanding of the ethical principles in general or in application of specialized knowledge, results of research, creative expression,
design processes, etc.that are related with their sciences, disciplines and potential professionals.
LO1: Demonstrate knowledge of important ethical systems and ethical types
. LO2: Demonstrate their respect for different ethical perspectives
Learning Outcomes — - - -
LO3: Critique some aspects of an ethical and unethical behavior
LO4: Clearly formulate their ethical position on an issue
Michael Davis. (2002). Profession, Code, and Ethics , Ashgate studies England, ©2002
Textbooks
2 Lecturer's course notes
WEEKS Date TOPICS Textbook/references
1.Week 06/02/2026 Introduction to the course - Syllabus discussion General
2.Week 13/02/2026 Introduction to the course - The Moral Authority of a Professional Code Page 1-37
3.Week 20/02/2026 Is Legal Ethics Just Business Ethics? Page 37-47
4.Week 27/02/2026 Professionalism Means Putting Your Profession First Page47-63
5.Week 06/03/2026 The Right To Refuse A Case Page 63-81
6.Week 13/03/2026 Professional Responsibility As Just Following The Rules Page 83-98
7.Week 27/03/2026 Is There A Profession Of Engineering? Page 99-120
8.Week 03/04/2026 Three Myths About Codes Of Engineering Ethics Page 121-133
9.Week 04.04.2026-12.04.2026 MIDTERM EXAM Page 133-150
10.Week 24/04/2026 MIDTERM EXAM EVALUTION
11.Week 01/05/2026 INTERNATIONAL LABOR DAY
12.Week 08/05/2026 Do Scientists, Like Engineers, Have Special Moral Responsibilities? Page 175-195
13.Week 15/05/2026 Can Professional Ethics Be Taught? Page 195-230
14.Week 16-25.05.2026 Final Exam week
COURSE and PROGRAM OUTCOMES MATRIX
Program Learning Outcomes
PO11 Gain professional ethics and knowledge and use of news language that is free of discriminatory expressions and words
PO16 Act according to social, scientific, cultural and professional ethical values in the stages of collecting, interpreting, applying and announcing the data
related to the field
PO17 Acquire knowledge of ethical and basic communication law to be complied with by media professionals and gain the awareness of integrating them
with professional practices.

Program Outcomes

Learning Outcomes

PO11 PO16 PO17
Lo1 4 4 5
Lo2 4 3 5
Lo3 5 4 5
Lo4 3 4 4
Measurement Number Date Weight on Final Weight in.
Instrument Grade (%) Semester Evaluation (%)
Final Exam 1 will be announced later 50
Evaluation within
) Mid-term Exam(s) 1 will be announced later 40
Evaluation Tools - -
Quiz 1 will be announced later 10
Project(s)
Homework(s)
Laboratory
Other
***  |ifelong Learning Program (LLP)  *** I Language of the Course English
Student
Evaluation Tools Number W'::do Evaluation Tools Number Student Workload Hours
Hours
Theory 14 60.0 Practice
Mid-term Exam 1 40.0 Final Exam 1 60.0
Quiz 1 Project
Laboratory Homework
Workshop Seminar
Field Study Presentation
Other Personal Study 80.0
TOTAL: 240.0
Recommended ECTS Credit (Total Hour /30) : 8
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EUROPEAN UNIVERSITY OF LEFKE- "Faculty of Communication Sciences""
Digital Game Design and Visual Communication Design

SYLLABUS
2025-26 Fall Semester
Course Weekly
Course Code Course Name Course Hours | Credits ECTS Weekly Time Schedule

e AL
DGDE105- |Introduction to Computer Graphics -

VCDE151 |Introduction to Visual Communication Compulsory 212 3 S Friday 09.00-13.00
Prerequisite Prerequisite to
Course Lecturer|Merve Giveng Ozerdem Office Hours
E-mail mozerdem-lau@eul.edu.tr Schedule
Phone Office / Room No
Course To acquire the fundamental knowledge necessary for the creation and development of computer graphics. An introduction to basics of the creative and design processes (2D-

Obijectives  |3D).

Develops concepts and create creative works in 2D and 3D design programs.

gﬁ?g;:ei Use Technic and academic knowledge accumulated in Principles of Design and Design Elements.
Analyzes visual elements and develops their own visual elements for game design.
PO1: 5 PO7:5 (1) Strongly disagree;
PO2:5 PO8: 3 (2) Disagree;
Programme PO3:5 PO9: 3 (3) Neither agree nor disagree;
Outcome |55, 5 PO10: 3 () Agree;
Relations PO5:3 (5) Strongly agree.
PO6: 3
Textbooks 1)/Salomon, D. (2011). The Computer Graphics Manual . Springer.
and/or 2|Diamond, M., & Zeegen, L. (2010). Complete Digital Illustration: A Master Class in Image Making .
References 3
WEEK Date TOPICS
Week 1 26.09.2025 |Introduction to Computer Graphics 1,2
Week 2 3.10.2025 [|Introduction to Computer Graphics 1,2
Week 3 10.10.2025 |Basics of Computer Graphics 1,2
Week 4 17.10.2025 [Principles of Design 1,2
Week 5 24.10.2025 |Principles of Design 1,2
Week 6 31.10.2025 [Principles of Design 1,2
Week 7 7.11.2025 |Principles of Design
Week 8 8-16/11/2025 |MIDTERM EXAMS
Week 9 21.11.2025 |Introduction to Polygon Modeling 1,2
Week 10 28.11.2025 |Introduction to Polygon Modeling 1,2
Week 11 5.12.2025 |Introduction to Polygon Modeling 1,2
Week 12 12.12.2025 |Introduction to Polygon Modeling 1,2
Week 13 19.12.2025 |Introduction to Polygon Modeling 1,2
Week 14 26.12.2025 |Introduction to Polygon Modeling 1,2
Week 15 03-11/01/2026 |FINAL EXAMS

. . Weight in Weight in
Evaluation Tool Quantity Date Totagl (%) Semester E\?aluation (%)
Final Exam 1 03-11/01/2026 50
Semester Evaluation
Evaluation Midterm(s) 1 8-16/11/2025 40
Tools Quiz(zes) 1 - 10
Homework(s)
Project(s)
Other
JEvaluation Tool Quantity Student Workload  |Evaluation Tool Quantity Student Workload Hours
Theoretical lecturing hours (TLH) 13 — 36 Homework
TLH self study 13 9 Project 2 10
Quiz (Q) Presentation
Q preparation self study Seminar
Laboratory (L) Tutorial
L preparation work
Midterm exam (ME) 1 1 Final exam (FE) 1 2
ME preparation self study 1 4 FE preparation self study 1 8
TOTAL: 153
Recommended ECTS Cr’e'dit (Total Hours / 30) : 5,10

L
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EUROPEAN UNIVERSITY OF LEFKE- "Faculty of Architecture & Design”

"Department of Architecture"
SYLLABUS
2025-2026 Fall Semester

Course Weekly Course ) )
Course Code Course Name Hours Credits ECTS Weekly Time Schedul
Tyee "I T AL
ARCH 113/ . Tuesda
VCDEL13 Freehand Drawing Compulsory | 2 2 0 3 6 13:00-16:%0
Prerequisite  [none Prerequisite to none
$VVLVW 3URI 'U )HULKD 8UIDOO 'R+
Course Lecturer 6XQDOS *+UoOQDU Office Hours Schedule |Friday: 14:00-16:00
E-mail furfali@eul.edu.tr, csunalp@eul.edu.tr
Phone 2773, 2764 Office / Room No 11,8
Te_aching Phone -
Assistant(s)
E-mail Office / Room No
This course prepares students with freehand skills and sketching capabilities required for presenting 3D compositions, environme
Cou_rs_e expressing design ideas. Freehand sketching for design issues focuses on the drawing of buildings, interior spaces, natural and f
Description : . s ; ; . .
enivronments and objects. It is intended for students at all levels to develop and/or refine skills and techniques for better seeing al
The aim of the course is to develop basic skills of freehand sketching of the students as a presentation technique, to gain an unds
Course composition, proportion, texture, perspective, light and shadow and also to learn different techniques that is used in freehand sket
Objectives  |During the course students are expected to understand and learn the techniques such as black and white pencil sketching, ink, ¢
and also computer aided sketching.
1.To understand the concept of composition and proportion.
Learning 2.To be able to comprehend form and shape elements better.
Outcomes  |3.To gain the ability to express architectural drawings by using freehand sketching technique.
4.To be able to understand and draw one and two-point perspectives.
PO1: 4 PO7: 2 (1) Strongly disagree;
Programme |F9% 4 Po8:3 (2) Disagree;
outcome |PO%1 PO9: 3 (3) Neither agree nor disagree;
K PO4: 4 PO10: 4 .
Relations |50 4 (4) Agree;
POB: 1 (5) Strongly agree.
Textbooks 1 James, R. (2013). Freehand Drawing & Discovery - Urban Sketching and Concept Drawing for Designers, John Wiley & Sor]
and/or Jersey
References 2 |Lecture notes will be distributed
WEEK Date ToPICS Reference to Learning
Outcomes
Week 1 23.09.25 |Introduction to the course / why is freehand important in design / how can we improve our skills? how to keep a sketch 1
Week 2 30.09.25 léj::r(e:irssteasndlng basic freehand principles 7 stippling 7 hatching 7 cross-hatching 7 scrilgsingg 17 primary techniques and 12
Week 3 07.10.25 |stipling / hatching / cross-hatching / scribblingdture 2/ proportion & order and exercises 1,2
Week 4 14.10.25 |Introduction to the architectural form and interitedture 3/ 1 point perspective and exercises 2,34
Week 5 21.10.25 |[Introduction to the architectural form and interitedture 4 / 2 point perspective and exercises 2,34
Week 6 28.10.25 |Introduction to the architectural form and interio point perspective and exercises 2,34
Week 7 04.11.25 [urban areas / nature / humans / outdoor exerclsestire 5 / how can we draw tree 2,3
Week 8 11.11.25 [Midterm exams week
Week 9 18.11.25 | urban areas / nature / humaadture 6 / how can we sketch exteriors 1,2,3,4
Week 10 25.11.25 | urban areas / nature / human
Week 11 02.12.25 | different objects exercisesecture 7/ How to draw different objects in perspectives 1,2,3
Week 12 09.12.25 | different objects exercisesekercises 1,2,3
Week 13 16.12.25 |colour and freehand sketchingetture 8/ using colour 1,2,3
Week 14 23.12.25 |Perspective and interior space exercises / outdoor & indoor skeches / furniture & tree & environment 2,3,4
Week 15 30.12.25 [working on portfolio with different techniques and colouPftfolio submission 2,3,4
Week 16 03-11.01.2024Final exams week
. . Weight in Weight in
Evaluation Tools Evaluation Tool Quantity Pate Total (%) Semester Evaluation (9
1.Final Submission 40 % |Final exam 1 03-11.01.2026 40 0
2. Midterm exam 20 %  [Semester Evaluation 60 100
3. Portfolio Submission 40%yiqterm exam 1 08-16.11.2025 20 333
Portfolio submission 1 30.12.2025 40 66,6
**  Lifelong Learning Programme (LLP) = *** | Language of Instructio ENG.
Evaluation Tool Quantity Student Workload Hours
Theoretical hours 12 12x2=24
Applied hours 12 12x2=24
Midterm exam 1 1x2=2
Self study for midterm exam 6 6x5=30
Final exam 1 1x2=2
Self study for final exam 8 8x5=40
Portfolio submission 1 1x2=2
Self study for portfolio 10 10x5=50
TOTAL 174

Recommended ECTS Credit (Total hours / 30) 174/30=5.8 {




